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ROBERT PARSON 


lf you are 
calling list, 


information 


PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 


Done by Robert Parson 


of Ene, Pennsylvania 


_ this one in 1947 


_ this one in 1952 


and both were delivered in Gross Mounts 


not 


write 


in detail 


on 


us 


oul 


for 


Writes Robert Parson 


‘| am proud and pleased to send you my 


Photomount 
Story of the Month Series. Pleased to join 
growing 
photography and proud of the prints | am 


prints for inclusion in the 


the ever 


list of great names in 


sending. 


‘The picture of the young lady was made 


in 1947 and that of the child in 1952. 
Incidentally, the original of the latter won 
the Schriever award at the 1952 Pennsyl 


vania Convention. 


“| do not know what to say in the way of 


testimonial, other than the service is good, 
the prices are reasonable and the quality 


uniformly excellent. | could add that when 
Jeanette and | opened our Studio, we were 
guided and greatly helped by Mrs. John 
Erickson, a name which will ever be fam 
Ous in portrait photography. She told us 
that Gross was a grand firm and Joseph 
Mcguane a most worthy representative. On 
this and every other score | now realize 
that her advice was eminently correct.’ 


R. E. PARSON 


The Parson Studio 


Erie, Pennsylvania 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


TOLEDO 12, OHIO 





New ANSCO COLOR CONTEST 
with 12,000 PRIZES! 





GRAND PRIZE 


1953 Ford Customline Tudor V-8 


(Approximate value, $1975) 


Plus 100 other valuable prix 
50 for human interest pictures! 


50 identical prizes for scenics! 








FIRST PRIZE 


Round trip transport 
\ colorful Hawat via 

Mainline c 
1 “Club on Wings 


way 
twill lec k 
food am 
Hawanan we 


in ¢ 


(Minimum value of each Firs 


r 


leome to greet you 


xpense 


f 


—— 





Start Taking Your Ansco 
Color Pictures NOW! 


Contest limited to Ansco Color ‘Pranspar- 
encies taken, processed and mailed between 
June 15 and September 30, 1958 


FULL RULES ON EVERY ENTRY 
BLANK! 
ANSCO COLOR FILM! Daylight 
and Tungsten Types) avail 
able in 120, 620 and 828 rolls 
standard 


Som magazines 


and popular sheet film sizes 


ANSCO 


Binghamton, New York 


A Division of General Aniline 





(One for each class) 


yeople to photogent 


ation for two } 
United Air Lines luxurious 


| nited’s famous 


— . sers \ 
Stratocrulse a traditional 


service aloft 
PLUS $100.00 CASH 


money 


t Prize —$800.00) 





ADDITIONAL BIG PRIZES! 
SECOND PRIZE (One for each class) 


%500.00 cash to two winners 

THIRD PRIZE (Qne for each class) 
¥500.00 cash to two winners 
FOURTH PRIZE (One 
Ansco 


CuSE 


for each 
35mm Karomat Camera and 
plus $50.00 in Ansco merchan 
#226.60 value to two winners 
FIFTH PRIZE (One foreach class) Anseo 
scm Karomat Camera and case 
$176.60 value to two winners 
15 PRIZES (Kach class) $100 in Anseo 
merchandise. $100 value to $0 winners 
30 PRIZES (Hach class) $50 in Anseco 


merchandise. $50 value to 60 winners 


class) 


ise 


ENTRY BLANKS AVAILABLE FREE 
AT DEALERS EVERYWHERE 


& kilm Corporation. “From Research t 














No matter 
what type 

of camera 

you own... 


:GRAFLITE 


f If you own several cameras, the advantage 
answers of Graflite is obvious. But, even if you're 

a One-camera man, the time is almost sure 

to come when you'll want to try your skill 

with another type. So why get stuck with a 

flash unit that only fits your present camera? 


Get Graflite and you're flash-equipped once 


and for all. . . saving you time, trouble and 
expense in the future. 
What's more, Graflite’s amazing versatility 


extends to its prize-winning performance 

too! Single or multiple flash, with synchro 
ro em nized or solenoid-operated shutters no 
matter what the need, Graflite provides the 


answer for almost every camera. And re 


member, only Graflite combines all the fol 

[ lowing features . . . multi-purpose circuit 

€ controller; “snap-on” vise-like grip; micro 
type click action switch; multiple outlets 
with standard household connections; and 
reversible, heavy-duty clamps. Learn all about 
the versatile Graflite from your dealer today 
It's a sure step to prize-winning pictures 
every time, every place, in any weather! And 
it’s perfect for color too! 


procr ttre rrr rene - 


ee ee | 


Graflex tnc., Dept. 52 65P 


® Rochester 8, New York 
G R y \ I L E y,@ Rs 


Fuze Winning Cameras. 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











W@ The Prof. Photog. Assn. of Greater Cincinnati held 
their annual meeting on March 10 and elected, for 
the coming year: L. S. Osborne, pres.; Warren Oder, 
Jr., vice-pres.; Lester Anderson, treas.; Miss Vee Hart, 
sec.; M. B. Warford, corr. sec.; Jack Buckley and Charles 
Laudeman, directors. Highlight of the meeting was a 
talk and demonstration of making abrasion prints by 
Frederic Beck of Louisville. 


Ba good crowd attended our recent convention” 
writes R. Neil Rhodes of Crossett, new pres. of the 
Arkansas Prof. Photog. Assn., “held in Little Rock 
March 7-9." Other officers are: Robert Huff, vice-pres., 
Fayetteville; Earl Saunders, Jr., treas., Little Rock; Don 
Winter, sec., Little Rock. By an amendment to the con 
stitution the state has been divided into five regions 
with delegates and alternates as follows: Northwest 

Doc. Miller, Fort Smith, del., Cecil Underwood, Berry 
ville, alt.; Northeast — Coy Claxton, Batesville, del., 
M. J. Fox, Jonesboro, alt.; Southwest — Edwin Justus, 
Hope, del., Walter McGonagill, Hot Springs, alt.; South 
east — Offie Lites, M.Photog., Pine Bluff, del., Jack 
Seamons, McGehee, alt.; Little Rock & Pulaski County 
— Ben Red, del., Thomas Harding, alt. Carrying on with 
the plan, the following regional meetings have already 
been scheduled: Northwest, Fayetteville, Aug. 2; North 
east, Jonesboro, June 21; Southwest, Hot Springs, July 


The newly elected Arkansas state officers. From left to 
right: Earl Saunders, treas;; R. Neil Rhodes, pres.; 
Robert Huff, vice-pres.; Don Winter, sec 
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The BEST 
in FOLDERS 


Since 1884 


(“GIFTATES”) 


REG. U.S PAT. OFF, 


AN INSCRIBED SERVICE 
ON ACETATE 

of events in the course of the 

year when gift giving would 

be appropriate. They help you 


sell more prints per order. 


“PHOTOTATE” 
FOLDERS 

A NEW FOLDER 

DEVELOPMENT 
exclusively for the camera fan. 
If you do photo finishing or 
sell photo supplies—write for 
information. 


EAST HADDAM, 
CONNECTICUT 


“The House That Helps 


the Profession” 
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12; Southeast, Crossett, June 7; Little Rock & Pulaski 
County, Little Rock, Sept. 26. And to make a complete 
job of it, the 1954 convention was set for Feb. 13-15 at 
the Goldman Hotel, Fort Smith. They certainly plan 
ahead in Arkansas! 


@ Ontario members of the Com. & Press Photog. Assn 
of Canada showed up 65 strong for the Jan. 12 meet 
ing to hear Brodie Macpherson talk on “Unsharp 
Masks’ and George long speak on “Photography in 
Law Enforcement.” J. Winton Lemen of Kodak was the 
highlight of the Feb. 2 meeting, which brought out 
75. Eight new members were accepted during January 


@ it has not been too unusual in past years for local 
photographic groups to elect a photographer as presi 
dent and his wife as secretary but this year the Triangle 
Photog. Assn. (covering parts of Penna., W. Va. and 
Ohio) reversed the procedure and set what we think 
is @ new precedent. Mrs. Frank A. Gradiler, Mount 
Pleasant, Pa., was elected pres., and her husband sec. 
treas., the same job she had occupied for several 
years. Ray Stoker, M.Photog., Fairmont, W. Va., is 
Ist vice-pres., and Ralph Sherrill, Beaver Falls, Pa., 2nd 
vice-pres. Triangle’s one-day meetings, formerly held 
quarterly but now semi-annually, are always huge af 
fairs and often draw more attendance than many con 
ventions in the smaller states. The spring meeting, on 
March 17 in Pittsburgh, was no exception. Chief reason 
is Triangle’s long record of securing the best talent 
available and plenty of it. With Wallace Seawell, 
Hollywood, Calif., heading the program with a demon 
stration of ‘Portraiture in the Hollywood Manner,” it 
is no wonder that 200 were on hand to watch him and 


Ihe Cover Picture 


Glassware is one of the most difficult of all 
subjects to photograph, whether in monochrome 
or color, and we consider the Ektachrome on our 
cover this month as fine as anything we have 
ever seen. It was taken by Erich Hartmann of 
New York City at F/16 with an F/6.3 14” Ektar 
and an 8x10 Deardorff view camera. This is a 
swirl bowl, just one of the many notable achieve 
ments in glass being produced by the master 
craftsmen at the Corning Glass Center, Corning, 
N. Y. The illustration appeared in a full page 
advertisement in The New Yorker as part of 
a cortinuing campaign being conducted for 
Steuben Glass of New York City by their agency 
Abbott Kimball Co., Inc., also of New York. We 
don’t know whether including the bunch of 
grapes was the idea of Mr. Hartmann or the 
agency's art director, but a more appropriate 
and beautiful color foil for the all-over blue 
tones could hardly be imagined. 





oo 


wr 


Coleman catty iy nashion-bit line 
coment Storoo-Reale bit toll te compl bine.” 


Ss. RICHARD R. BRANGAN, advertising manager 
ays National Automatic Tool Company Inc. 
EAVY machinery manufacturers have the ideal solu- 
tion for their sales promotion problems in the 
Stereo-REALIST Camera. Short of the actual product itself, 
REALIST pictures can't be beat for true-to-life realism. For 
the REALIST exactly duplicates what you see with your 
cyes—in full, natural color and life-like three dimensions. 


What's more, REALIST sales kits consisting of slides 
and a viewer weigh only 40 ounces. Small wonder that 
salesmen like them! And they also appreciate the impact 
that REALIST pictures have on their customers, the atten- 
tion they gain, and the lasting impression they leave. 


Professional photographers have a ready-made market 
for extra profits in commercial and industrial applications 
of the REALIsT, Advertisements in leading national maga- 
zines are paving the way. It’s up to you to follow up 
with your prospects and customers, And once started, 
a sterco slide sales promotion program ts a steady source 
of business. DAvin Wuitrt Company, 375 West Court 
Strect, Milwaukee 1, Wisconsin. 


$159.00 (tax inc.) 


srenrol} (1 dl | S | 


THE CAMERA THAT “SEES’ 


— IN 3 DIMENSIONS THE SAME AS YOL 


( l \V 
Rieko and A 


c r 4 


the David White Company, Milwaukee 
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TOPS IN EFFICIENCY AND PRODUCTION 


‘LEEDAL ) 
STAINLESS STEEL 


CUT FILM UNITS 
FOR PROCESSING CUT FILM & PLATES 


18-8 
STAINLESS 
STEEL 
e 
DOUBLE 
SEAMED 
* 
ENGINEERED 
DESIGN 


which 
nd efficient 
ct Large center s¢ 
idditior ink, Standard threaded 
ter let and outlhe 
( ‘i: g and Deep Roll Units al iwailable 
SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC, 


2707 SOUTH WELLS STREET e CHICAGO 16, ILL 


GOLD-XX 
N-L 


DEVELOPERS 
INCREASE FILM 
SPEEDS 10 TIMES 


**S.35''—The two developers 
recognition and acclaim for their 
formance. SIMPLICITY of use ECONOMY ACCURACY 

FINE GRAIN and the utmost in SHADOW AND 
HIGHLIGHT DETAIL together with a SHARPNESS OF 
OUTLINE no other developer can equal 





GOLD. XX 


world 


that have won 
miraculous per 


Write for free copy ‘‘Von-L Exposure & Processing Chart’’ 


MON-BLANC CHEMICAL CO. 
FORT WAYNE, INDIANA 











FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Only Factory Approved Materials Used. 
Any size up to 5x7 — $1.75; 8x10 — $2.25; 








11x14 — $3.00; 12x20 — $5.00. 
NATIONAL FILM HOLDER CO., 


2330 N. St. Mars’s St.. San. Antonio, 
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Photographer 


June 


1953 





also see a demonstration of “Commercial Photography” 


| by Kodak's Earl Roper, as well as to hear Jack Long 
| and Bill York of Lancaster, Pa., and A. Douglas Hannah, 


vice-president of Pittsburgh’s Colonial Trust Company. 


| More than a hundred photographs were entered in the 
| Picture Exhibit. 


Arthur Swoger, M.Photog., Pittsburgh, 
won a trophy for a color portrait; Donald Borger, Pitts 
burgh, won one for a commercial shot, and Charles 
Arnold, Washington, Pa., was awarded the William O. 
Breckon Plaque. A cocktail hour and a banquet brought 
to a close a tremendously full day. 


@ The three Masters of Photography who are members 
of the Prof of Greater St 
each donated cups to be awarded in their names in 
a later competition. They are Eugene Taylor, M.Photog., 
Edwin E. Hoffstetter, M.Photog., and Philip DeWoskin. 
M.Photog. A nice gesture and one that other Masters 
might well follow. The program for the February meet 
ing was put on by the four associates of the Adver- 
Photographic Studio — Ted Markham, Dick 
and Eddie Seifert — each 
speaking on his particular phase of the studio's opera 
tions. 


Photog. Assn Louis have 


tisers 


Voyles, Page Robertson 


M@ The Northern California Photog. Assn. has elected as 
the coming year: Robert Skelton, pres.; 
Jones, Ist Raymond Moulin, 2nd 
vice-pres.; Richard Edwards, treas.; Miss Sue Jones, sec. 
The 
San 


officers for 


Thomas vice-pres.; 
following directors complete the board: Don Bosco, 
Francisco; Keith Cole, San Mateo; Kenneth Herring 


ton, Oakland; Kenneth Schroll, Santa Rosa. 


M@ The annual meeting of the Anthracite Prof. Photog 
Assn. (Pa.) Feb. 24 in Wilkes-Barre, 
featuring on the program Herman Leonard, New York 
City; Neil Kirby of Kodak; Elbridge C. Purdy, M.Photog., 
Washington, D. C., and Du Pont’s technicolor 
“The Du Pont Story.” On the board for the coming 
year are: Charles Gittins, Wilkes-Barre, pres.; Frank C 
Christensen, Charles 


Di Pianti, Shamokin, sec. 


took place on 


movie 


Allentown,  vice-pres.; 


Wilkes-Barre, treas.; Vincent P. 


Housler, 


The new board of the Anthracite Assn 
section). From left to right: Charles 
Vincent Di Pianti, Charles 


(a Pennsylvania 
Housler, 
Gittins, 


treas.; 


sec.; pres; Frank 


| Christensen, vice-pres 








= 
\ 


= PROUD TO 


“>, TAKE A DIME 


\ ) \ 
he 


IF you scorn a thin silver dime, remember . . . ten 
of them make a dollar. A lot of photographers who 
think they have money-sense are letting dimes slip 
through their fingers every day they don't sell 
Hollistonized prints. Dimes that add up to dollars. 
Holliston Photo-Cloth stays with the print — it 
is a part of the print. Comes in standard sheet sizes, 
also forty yard rolls, adhesive one or both sides. So 


simple to apply anyone in your studio can do it. 


THE HOLLISTON MILLS, INC."Si255°° 


NEW YORK ° PHILADELPHIA ° CHICAGO 











HOLLISTON 
PHOTO-CLOTH 








PAYS YOU 
AN EXTRA 
PROFIT 
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Don’t Throw Profits 
AWAY! 


There’s real money in difficult copy jobs 
and you can’t afford to turn them down 
because you are “too busy” or haven't the 
necessary facilities 


Competition in the Portrait Field 
Gets Tougher Every Day! 


Sidelines such as copies, properly pushed, 
can at least pay your rent and perhaps 
much of your overhead 


Write for our new illustrated price list 
today. It will show you how, with no invest 
ment except for a few samples, you can 
tap this profitable field 


Lhe Walter Gaehler Co. 


104 S. State St. Syracuse 2, N. Y. 


| 


| 








32 PAGE CATALOG FREE! 


Fido-—Walking Dog $2.50 
Noisy Peter Rabbit (rubber) 1.95 
Monkey Puppet with 5 squeakers 2.50 
Dog Puppet with 5 HD squeakers 2.95 
Both Puppets—special price 5.00 
Magician’s Rabbit—“Looks alive” 4.95 
Petunia (Black Skunk—terrific) 4.95 
Fur Dogs—Cats—Rabbits (dolis) 3.95 
Dog Puppet—Lambswool—washable 3.95 
Canary Bird (and signs) whistles 
Cocker Dog Animal—Lambswool 
Magician’s Handkerchief 
15 BAGS of TOYS (Give-aways) 
10 Key Chains in envelopes 
8 Balls (Assortment—all styles) 
Samples of 2 Blue Garters, etc. 
Samples 30 Toys for Give-aways 
6 Different Noisemakers (Terrific) 
590J—5 Different Animal Toys 
3 Small Dogs—with squeakers 
Telephone that dials and rings 
3 Different Rubber Balls (34 inch) 
Giant Froggy—makes noises, etc. 
Mr. Squaker (Duck—noisy) 
Bird sings in Cage with signs 
10 Baby Rattles—Fioat Toys, etc. 

and Hundreds of Other Sales-Building Ideas. 


PHOTO MAILERS ——- PROOF ENVELOPES — ENVELOPES 
WRITE TODAY FOR BIG, NEW 1953 CATALOG! 


CASH WITH ORDER 
We Pay Postage 
e 3701 Nicollet Ave. 


Minneapolis 9, Minn. 
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M The Prof. Photog. Assn. of Southern California, meet- 
ing in Los Angeles on Feb. 24, featured a talk by 


| Clarence Bull, head of M.G.M.’s photo laboratory, as 


well as a discussion and showing of his own prints by 
vice-pres. Max Munn Autrey of Hollywood. 


M Members of the Panhandle (Texas) Photog. Assn 
held a well-attended one-day meeting on March 1} at 
Amarillo, with Moreland Herring of Waxahachie, Ken 


| neth Houtz of Du Pont, and Frank Dunlap of Abilene 


featured on the program. Pres. W. E. Perry of the 
Southwestern Photog. Assn., and four of that organiza 
tion’s past presidents, were among those present. 


| MA highly important topic: “Are YOU Pricing Your 
| Photographic Work Properly?’’ was the feature of the 
| March meeting of the Prof. Photog. Assn. of Greater St 


Louis and, according to reports, C. P. A. Norton Bed 


| ford who presented it did a really fine job. 


@ The 1953 convention of the West Virginia Photog 
Assn. will be held in Parkersburg on Sept. 20 and 21 
and Mrs. Alice Von Haven of Elkins, pres., is already 
at work with her committees on program and other 
plans. 


W The Prof. Photog. Assn. of Long Beach (Calif.) hold 
their monthly meetings at members’ studios. On March 
2 the new studio of Perry Griffith was the center of 
attraction. Art Roberts demonstrated the Rennick Photo 
Timer and three new members were admitted to the 
group. 


WB Two sections of the Prof. Photog. Soc. of New York 
got under way early with their year's activities. The 
Catskill Section met at the Warnken Studio, Oneonta, 
on Jan. 21. Finger Lakes Section members gathered at 
the Blair Studio, Newark, on Feb. 18. 


M@ The March meeting of the Prof. Photog. Assn. of 
Southern California found pres. Ralph Barton of Whit 
tier wielding his gavel over a group of nearly 150. 
Featured were North American Aviation’s three photo 
graphic department heads: Buzz Holland, Robert Mease 
and Clay Chapen. Tom Atkinson of Santa Monica judged 
the monthly print exhibit and Frederick William Carter, 
also of that city, discussed some of the more unusual 





processes such as platinum, gum and bromoil, showing 
prints some of which dated back to 1913. 


Book Reviews 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 








|g WEEGEE’S SECRETS OF SHOOTING WITH PHOTOFLASH 
as told to Mel Harris, 4%x6'/s, 64 pages, 60 illustrations 
Paper, 75c postpaid. Order direct from Westinghouse Lamp 
| Div., Bloomfield, N. J 





with the 


You PROFIT on this 
Family Album Promotion! 


More than 700 fine heap 5 


OF AMERICA INC 








studios from coast-to- 
coast profitably display 


You do the selling...You make the money 
this seal and reap the 


...no high pressure salesmen...no credit 
benefits from this smo“ terms...no door-to-door selling ! 


National Album Promotion: It's 4 dignifie d National —_ 
amit 
chow that You're roto that outsells all other album plans! 


joved ones if | Here’s another big feature for Aunt Mary Studios .. . to help 
Proudly show PO teats Kyl hb UF Aibum, finishes 


ed it build customers, prestige and profits — enabling them to meet 
this luxut mien “our Fa , iolaid fa and beat all local promotions! 
ish le d pages Fa 


1. For less than half the usual “promotional price” you can 

sell this identical album to your customers and prospects and 

build traffic for your studio — ; 

. at a profit to you: 

AMAZING 2. Your customers immediately recognize the Aunt Mary Fam- 

VALUE! ily Album as a big value. Because of its low price, they have 

es ay > > ‘ 5 F 2e eee F 

COMPARE Be money left for other studio purchases ata bvednta seul 

i vate PRI = 3. Aunt Mary Members are offered a special price of $14.95 

this 9¢ : > “mM i io avai , » > 
GAIN @ at $ Studios | Displaying rs ... to get them into your studio again... to enable them to 
Get this BIG co vg nily , 5 preserve the baby portraits you've made . . . to build “pride 
1 ortraits © “ : Pa 

is ¢ the act er poll annie in purchase” — 

i alt en 8" * 





presery 
Protect am and dren 


ata profit to you! 
4. Include an Aunt Mary Membership (“periodical Portrait 
Contract”) as part of your album offer to give members a 6 
year photographic record of their baby — and you can include 
if you like other family portraits — 

sates , ? YP at a profit to you! 
5. You can offer a big plus in making portraits of weddings, 

& I BI & 

graduates, children, families, men, women — and all these prized 
portraits should be protected and preserved in an album 


° e : ... ata profit to you! 
Nationally Advertised © a a ee 


6. National advertising tie-ups, sales helps and local promo- 

m tions will help you sell the Aunt Mary Plan —the Family 

in PARENTS MAGAZINE Album Promotion—to make your studio the photographic 
; headquarters of your community — 


i i ... at a profit to you! 
at an established price of | ut a profit to you 


Write for details about these two unbeatable promotions 


es TODAY to: 
$19.95 © AUNT MARY BIRTHDAY CLUBS of AMERICA 
or as a special to Aunt 


1700 DELMAR ST. LOUIS 3, MO 
Mary Members for $14.95 


Costs Aunt Mary Studios 
Only $8.50 
—delivered in the studio 


io , te | | en 


a/ 








the ECONOMY line 


of photo envelope 
specialties 


1,000 


Addres. Print 
ed 


in 
ink 


Cuts 


Town 
and 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
* KRAFT ENVELOPES 
*& GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
* COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 


++. @ny quantity .. . speedy service . . . 
the best prices. Write for price list ond 


Mie 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 
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While we don't 
books, 
photographic 


care for the illustrations in Weegee’s own 


and have said so in this column more than once, as a 


technician and particularily as a flash 
stuff and his 


this a manual 


specialist 


he knows his advice is well worth having. You 


can't call because of its narrative style but it’ 


practical, helpful, full of ideos and extremely interesting read 


ing to boot. For 75c it's a give-away and Westinghouse should 


be flooded with orders. But if you them for it do u 
in THE PROFESSIONAL 


think our readers 


write 
a favor and mention seeing this review 
PHOTOGRAPHER. They 
lamps! 


seem to don’t buy 


WB ARCHITECTURAL PHOTOGRAPHY OF HOUSES 
9x12, 170 pages, 325 
Publisher. Dodge 


by Robert ( 


Cleveland illustrations. Cloth, $7.50 


postpaid 


For a long time we have been 


illustrate just 


wishing someone would write 
and 
asked by 


will help 


such a book as this. Constantly we are 


readers where they can secure information which 


them moke better photographs of exteriors and 


interiors and heretofore we 


that 


have only been able to reply 
have appeared 
that the 


chapter or two in 


various articles in our own and other pub 


and the extent of a 
books. Now Mr 


appear regularly in a 


lications subject is covered to 


most general photographic 


Cleveland, whose photographs of houses 


long list of national magazines, explains in how 


with 
limited himself to residences 


detail just 
Our 
their 


he does it, in 
is that 
iors and 


many cases lighting diagrams only 


regret he hos exter 


much of what is 


thot will 


interiors, but true about making 


photographs of houses satisfy architects, decorator 
equally true when it 
buildings 
carefully selected to emphasize the points Mr 

that 


encountered in this 


and owners, is comes to photographing 


commercial and other The fine illustrations have been 
Cleveland 
practically any 
field 


Cleveland's 


makes 


and they are and so diversified 


which 
directly compared with one or another of Mr 


so many 


problem moy be may be 
photo 
this a ‘‘must’’ reference book for all 


graphs. We consider 


portrait studios 


‘Tis Here, Maybe! 


The “gossip column" of professional photog- 
raphy. ho's who, what's happening, where, 
when, why and how. nd your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 


except strictly 














@ Taking a tip from drive-in banks, movies, eateries 
and what-not, the Eastman Kodak Company has gone 
similarly modern. Just opened on North Orange Drive 
in Hollywood — and largely because of a congested 
parking lot situation at the company’s Processing Lab 
oratories is a new Customer Service Building where 
customers may pick up or deliver color film at windows 


on each side without leaving their cars 


@ The Pako Corporation, makers of photographic and 
broke 
ground in May for a new wing to their factory which, 


other processing equipment in Minneapolis, 
with accompanying added new equipment, will involve 


in investment of close to $500,000 


W it’s been a long time since we heard or read of 
activities toward establishing state license boards for 
thought the 
entirely dead. Now we learn that a bill to that effect 


photographers and we had about idea 


is actually before the California State Legislature 





Be.3)5x7-8x10 
COMMERCIAL 


VIEW CAMERAS 


Now Deliver 


FINISHED PRINTS 


in Just 60 SECONDS! 


With the Sensational 


POLAROID LAND BACK » 





wi -e SAVE “SET-UP’’ AND MODEL COST! 
nor See proof of your work immediately. Check ae 
a on the Spot’, and cut out all guess-work! 


ow! .« A NEW WAY to SAVE on COLOR FILM! 
Use the Polaroid film to determine the correct ex- 
— for Color Photogrophy. 


now: NEW “’PRINT-A-MINUTE” SPEED PLUS 
THESE FAMOUS QUALITY B & J VIEW CAMERA 
FEATURES! @ EXTRAORDINARY ADJUSTMENT RANGE, 
INSTANT LENS INTERCHANGE OF WIDE ANGLE, TELE- 
PHOTO PORTRAIT, etc. 21" Bellows Extension, Wide 
Focusing Track, Full 5°’ Rise with 314° Vertical Shift, 
Rear 7’ Rise with 5’’ Vertical Shift, Front and Rear 
Swing & Tilt exceed the capacity of the Lens. OVER- 
SIZE LENS BOARD! OVERALL RUGGED CONSTRUCTION! 
TREMENDOUS EASE IN HANDLING 


®©B&J5x7 and 8 x 10 COMMERCIAL VIEW 
CAMERAS Acclaimed the first choice of leading 
Professionals and Amateurs the world over — 
for all-around studio use! . . . . 


@ PRICES OF THE BG J VIEW CAMERAS ONLY 
5” x 7” $84.50 — 8” x 10” $109.50 


@ BACKS—Regular, Reducing, Sliding Carriage, avail- 
able for most 5” x 7’ and 8’ x 10° View Cameras 





























IMMEDIATE DELIVERY 


Polaroid Land Backs: 
@ INSTANT SHIFT from 
Ground-Glass Focusing to 
Polaroid Shots! . 
MAKES 2 aoe 
POLAROID - x 4% 
and/or REGULAR (Black 
and White) SPLIT 5° x7" 
| ae 





Available ONLY as follows 


Model 5” x 7” 
5° x 7” B& J View, 
5” 5 7” Geover, 3° 2.7” 
Rembrandt 

Model 8’ x 10” (P.L.B.) for 
most 8 x 10° Commer- 
cial View Cameras: ie 
B&J View, Grover, East- 
man 2D, Ansco, Agfa, etc 


PRICES P.L.B. ONLY 

—— 
5° x 7 $174.50 (Not in- 
cluding 5x7"' View Camera) 
8” x 10° $194.50 (Not in 
cluding 8x10" View Camera) 


(P.L.B.) for 


Fine Photographic Equipment for over 55 years 


14697 BURKE & JAMES, Inc. /953 


321 So. WABASH AVENUE 


CHICAGO 4, 


ILL., U.S.A. 
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DOC LOWES 
COLUMN 


EXTRA PRINT PROFITS 
You are familiar with those customers who buy 
only a few prints from you, but go out and get 
hundreds made for a few cents each at a photo 
copy house. Well, why don’t you offer them low 
price contact prints made from a copy negative, 
and stop losing this extra business! ANYONE 
who has spare darkroom time can do this per 
fectly and profitably, if you know how to self 
develop prints in quantity. One minute in the 
developer, 30-seconds in the stop bath, 2-minutes 
in EDWAL QUICK FIX that’s the easy way 
UNLIKE OLD STYLE HYPO, in which fixing would 
take much longer and run labor costs up, QUICK 
FIX (diluted 1:5) fixes prints in 1 to 2 minutes, 
and without greatly increasing the fixing time 
as it is used. QUICK FIX also fixes twice as 
much paper as hypo, so the cost per print is 
comparable; you avoid overfixing, prints wash 


quickly, complete, are really permanent. 


EDWAL QUICK FIX can help you cut costs and 
get more business in many other ways. If you 
use a lot of fixer, find out about EDWAL 
IndustraFix the new speed fixer packed to 
give the large quantity user lowest cost fixing 


efficiency. 


IF YOUR OWN DARK ROOM is too busy to 
handle bulk “contact print’ jobs, however, use 
a good photo copy house who can guarantee 
prints to be absolutely permanent. Write me, 
and I'll tell you the names of some | can 
personally recommend because | know they’‘re 
using IndustraFIX! Keep your portrait customers 
happy and your business profitable by making 


available these ‘extra’ prints! 


SCIENTIFIC 
F W) PRODUCTS CORP. 
Ringwood, Illinois 
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B Oftie Lites, M.Photog., Pine Bluff, Ark had an 
unusual assignment last November for a ‘small time 
photographer” as he calls himself. The manufacturer of 
a mechanical cotton picker wanted a 16mm movie made 
so Offie got the pleasant and remunerative job of 
touring Texas, New Mexico, Arizona, Louisiana and 
California to photograph the machines at work in the 
fields. 


@ Alna Crane, 90, generally credited as being the 
country’s first newspaper photographer, died in Santa 
Monica, Calif., on March 10. In 1889 he started as 
a cameraman with the Buffalo (N.Y.) Express and before 
the turn of the century photographed many notable 
news events. Later he moved to San Francisco and 
established a studio that was destroyed in the 1906 
earthquake. He had been living in Santa Monica since 


his retirement some years ago 


One of the famous names in portraiture in the early 
decades of this century was that of Barnett McFee 
Clinedinst, whose father Barnett Clinedinst opened 
a “portrait gallery’’ after serving as a bugler in the 
Confederate Army. Barnett McFee, after studying with 
his father, established himself in Washington, D. C., in 
the 1890's and met with such success that he was 
named official White House photographer in succession 
by Presidents Theodore Roosevelt, McKinley and Taft 
and Washington's society as well as its bigwigs patron 
ized his studio. In 1913 he left the capital and for a 
number of years spent his time moving between New 
England and Florida resort cities photographing “the 
400." He was an early experimenter in color photo 
graphy and also one of the first still cameramen in 
the movie field, working for D. W. Griffith in connec 
tion with the still remembered motion picture The Birth 
of a Nation. Retired for many years, he died at the 
age of 90 on March 14 at his home in St. Petersburg 
Fla. His son, Barnett M., is carrying on the family 
tradition as owner and operator of the Clinedinst 
Studio in Detroit. 


@ One reads a lot nowadays about what the Post 
Office Department can do, is doing and should do to 
cut costs. In Chicago recently photography helped to 
speed up an auction sale of unclaimed merchandise 
As usual, everything for sale was on mass display the 
day before but, as was not usual, all of the 662 lots 
had also been photographed in color on 2x2 slides 
Thus, on auction day, one assistant with an Ampro 
projector enabled the auctioneer to finish in a few 
hours, selling a total of $12,660 worth to a crowd of 
1,500. Instead of several assistants having to lug each 
lot to the auction block so the audience could identify 
it, one slide on a screen did the trick for each. Postal 
officials said the experiment was a real success and 


it is now being studied for possible use in other cities 


BJ Harry W. Green, who succeeded his late father S. H 
reen as Owner Oo he Green Studio ew tiladelphia 

G f the G Stud N PI Jelpt 

Ohio, and who during World War II was chief of iden 








For extra sales to parents... 


Next time you're shooting children in the home—why 
nottake some shots outdoors... sun plus G-E Photoflash ? 


It's a great combination, for you can get spontaneity... 
plus quality in every detail. Handy, dependable G-E 
Photoflash makes it easy to light up those deep sun-cast 
shadows—and gives the punch of light you need to stop 
fast action at the peak moment. 


So, for “full of life’ candids of kids, for shots with more 
“parent-appeal’’—use G-E Photoflash. We're sure you'll 


like it! 


Remember, there's a G-E. lamp for every photographic purpose 


GENERAL @@ ELECTRIC 


No 6 


Focal-plane 
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Rennick 


Photometric 
Timer 


Ideal for the 
Commercial Lab — 
So Simple a Child 
Can Operate It 


Automatic control covers speeds and contrasts of 
all papers, regardless of print size or negative 
density — 


Serves as automatic timer and voltage regulator 
especially valuable for multiple printing 


will more than pay for itself in a 


SHEET 


FREE! 
GARDEN & WILLIAMS 


3266 W. PICO BLVD LOS ANGELES 19, CALIF 


short time in paper savings and labor 
overhead PRICE 


WRITE DEPT. P FOR THE PINK 


A LIST OF OVER 200 USED 
PHOTO EQUIPMENT 


ITEMS OF 














THE 
“PROFESSIONAL 
TOUCH” 


Top ranking Profession 
al Photographers and 
Newspaper Art Depart 
ments prefer Paasche 
Airbrushes because of 
their control in 
exacting detail render 
ing 

They prefer Paasche 
“Vi Junior,’’ ‘“*V-1"' 
or ““V-2'' Airbrushes 
because they have 
double-action control, 
which permits instant 
change of color flow 
from fine line to per 
capacity for fine, fast, 


finer 


fectly atomized patterns. They also have 
detail retouching 

Paasche ‘‘AB‘’', ‘‘The Fine Arts‘’ 
brushes in control of clogging, 
free-hand possible. It applies 
a fine or coarse stipple for different textures, and rapid change 
of color 

The artistic, 
ing. It shows 
Paasche Airbrushes 


Airbrush 
colors, without 
retouchings 


surpasses all air 
opaque making 


finest drawings and 


the ask 
unlimited possibilities obtainable with 
Use Paasche Airbrushes for 
Air Painting at its very best. 


1931 W. DIVERSEY CHICAGO, 


colored Paasche Art Catalog is yours for 


the many 
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tification at Wright-Patterson Field in Dayton, died on 
March 21). 


because we ourself were 


We can remember Harry as a youngster 
in our early twenties when 
his father, about twice a year, would come to Cleveland 
his 
paigns. Each consisted of three form letters which we 
then proceeded We 


$3.00 a letter which, in those days, was real money. 


to discuss with us semi-annual direct-mail cam 


to write for him. charged him 


HM Jomes Dennis chief the 
Dallas Times-Herald, where he had been employed for 


Hayes, photographer of 
more than a third of a century, died in that city on 
March 24 at the age of 60 


@ The 11th Annual Iris International Fotosalon will be 
held at the galleries of the Royal Zoological Society in 
Antwerp, Belgium, from September 19 through October 
4. Closing date is August 15. For entry forms write the 
secretary, L. Verbeke, 435 Lackborslei, Deurne-Antwerp. 
M Doubleday & Company, 575 Madison Ave., New York 
22, N. Y., are seeking color transparencies for their 
monthly nature program. They can use any size from 
35mm to 5x7 and their standard rate is $25.00, that 
being only for reproduction rights and including a 
credit line, the transparencies being later returned to 
the makers. Do not send transparencies but write for 
detailed information, because their requirements as to 


subjects are very specific 


Jake Houston, who joined the photographic staff of 
the Charlotte (N.C.) Observer and who is best known 
to his many friends in the Carolinas as “Colonel Jake,” 
left the paper on March 27 to open a studio of his 
own. 


@ The studio of R. L Stephey, Kenton, Ohio, has been 
bought by his competitor David Listz, who is moving 
his own business to the Stephey location and will carry 
on there as the Listz Studio. Mr. Stephey will hereafter 
his 


as a magician and as a grower and seller of African 


give all his time to his other two interests work 


violets 


© Eric M. Sanford, M.Photog., Manchester, N. H., was 
honored with a one-man show of his work from April 
12 to 30, inclusive, at the Currier Gallery of Art in 
that city, one of New England's ranking art museums 
The exhibit included 
many of which had already appeared in various pub 


chiefly New Hampshire 


scenes, 


lications advertising that state. 

@ £. G. Gregory, photographer of Reedsburg, Wis., is 
speakers this the 
Writers’ Association 


Though he is often called upon to speak before organ 


to be one of the featured fall on 


program of the Wisconsin Rural 
izations outside photography, we do not remember 
seeing his name on any of the photographic conven 
With new talent always hard to find 


that Mr should be worth 


tion programs 


it would seem Gregory 


investigating 








For the finest... 


LES Daw. s Pn OD. @ Damn 8 De F100 08 iE) 


With Gevaluxe Velours the 
photographic print becomes a 
work of art. 


ARTEX 


A warm-toned chloro-bromide 
paper with a “crayon” effect, 
for portraits or salon prints. 
Three contrasts, a variety of 


surfaces. 


Announcing a 


GEVATONE 


bs 
A new, warm-toned portrait 
paper. 


At your dealer, or write direct 


The GEVAERT COMPANY 
of AMERICA, Ine. 
123 WEST 55th STREET 
NEW YORK 19, N. Y. 


150 N. Wacker Drive e 6370 Santa Monica Blvd. 


Chicago 6, Hlinois Los Angeles 38, Calif. 





»; Designed iy 


/ 


¥” Exclusively ; / 
far Baby 





A real sales builder for Photographers 


-—_ maa - - 


- 


—_— BABY BOOK 


The Baby Book has six leaves for 5x7 prints, (more 


may be added). The cover is of white antique cover 


stock decorated with bunnies along with the inserts 








——— 











_— ~ BABY FOLDERS 


Baby Folders come in sizes 8x10 and 5x7 and are 


made of white antique cover stock. The inserts are 


decorated with bunnies 


MINIATURE BABY 


es THANK-YOU-CARDS 
b 
ed 


< These attractive Cards, for 
‘sas 2 4x3" prints, with enve- 
lopes, mean extra sales 


| 
| 
| 
» 


Send for folder showing complete line. 











JOHN BYRNES CO., inc. 
33 LYMAN ST., SPRINGFIELD, MASS. 


17 


Professional 
Photographer 


June - 1953 





18 


ROU 
| MINUTES 


TO $0) YEARS 











BBE AER EE omic 
70mm Roll Film 
AUTOMATIC. PORTRAIT 
CAMERA 


is the 


Here 


whether it's photographing babies, children, or adults. 


most versatile camera ever created coe 


Whatever the assignment, the Beattie Portronic has long 
been recognized as the leader in high quality, low cost 
portrait photography 


W rite 


the name of your nearest dealer. 


ie heii 
(Dyroducts Inc. 


6916 Romaine St., Hoilywood 38, Calif. 


us today, and we will rush full information and 
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_ | Joseph C. Norton of Kent, Ohio 


| of March 24. 
appeared on Herb Shriner's “Two for the Money” TV 


@ Walter the Photo 
Studio, Erie, Pa., died suddenly of a heart attack on 


Ossowski, owner of Ossowski 


February 1, aged 76. He had been in the profession 
for 44 years. From 1909 to 1921 he operated a studio 
in Lorain, Ohio, and then went to Poland, opening a 
1929, 


in business again 


studio and remaining in that country until when 


he returned to America and started 


in Erie. 


HM Members of the (Ky.) Advertising Club 


were recently asked for breakdowns of their expendi 


Louisville 


tures in the advertising field, covering everything from 
space (including radio and TV time) down to art sup 
plies and ink. The total was slightly over $4.5 million 
of that only $100,000 went for photographs! 


Hl Elwood M. Dils, owner of Pick’s Studio in Dayton, 


Ohio, died on the morning of March 23 at his home, 
following a heart attack which culminated a brief ill 
ness. He operated a photo-finishing plant in conjunction 
with the studio. 


@ Walter M. Faust, portrait photographer in Philadel 


phia, now really means it when he tells child sitters to 
Watch the birdie,” 
parakeet to his studio staff 


having recently added a trained 
The bird — “Mr 
is housed in a special cage, the top of which opens 
with 
ladders, seesaw and even a tiny ferris-wheel 


Weegee 


up to provide a playground complete swings, 
Needless 
to say, adults are just about as charmed as the young 


sters 


Norton of Kent 
is his studio name 
While 


became $420 richer on the night 
visiting in New York City he 
with his 
questions that brought them a total of $840. A noted 
with his 


show and, partner, succeeded in answering 


photographer of dogs, he follows the shows 
camera and contributes regularly to the several maga 


zines published for dog fanciers. 


M@ Recently we devoted a full page to a number of 
the one inch single column newspaper advertisements 
which J. R. Metcalf, M-Photog., Wl., 
to keep his name and studio before the public 


Harrisburg, uses 
Friend 
Metcalf lost no time in showing that issue to the pub 
lisher of Harrisburg’s Daily Register with the result that 
he and THE PROFESSIONAL top 
space in a column entitled “About Town and Country 
100% ,"" 


the result was extra advertising | could not buy 


received front page 


“This column is read almost he writes, “and 


@ The film and color print processing activities of the 


Eastman Kodak Company have shown such a rapid 
growth over the past several years, both in size, scope 
that all 
to become one of production 
Kodak Park N. Y. The 
new grouping thus brings under one central direction 


the the 


and complexity, combined, effective 
March 30, 


organizations at 


were 
the major 
in Rochester, 
several stations around the 


processing country 





be 


We have always said: 


“YOUR 


LENS 
is the 


HEART 
of your 


~ CAMERA 


—choose it wisely and 
treasure it always” 


G 0 - R PHOTO 
LENSES 
ASSURE DEPENDABLE PERFORMANCE | 


Each GOERZ Lens is subjected to the 
most critical scientific tests before 
leaving our plant. Backed by many 
years’ experience in dealing with the 
problems of professional photogra- 
phers, GOERZ technicians produce 


the world’s finest photo lenses. 


Consult your local dealer or write 
Dept. PP-34. 


C. P. GOERZ AMERICAN 


OPTICAL COMPANY 


60 ER2 Office and Factory 


2 317 EAST 34th STREET 
i ™ NEW YORK 16,N. Y. 














We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ax 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


ARCHITECTURAL PHOTOGRAPHY OF HOUSES 
By Robert C. Cleveland $7 
] COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 
| NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 
| COMPOSITION IN PICTURES 
By Ray Bethers 5 00 
16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 000 
ADVANCED PHOTOGRAPHY 7.50 
By Andreas Feininger 
| WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 
|] CHILD PHOTOGRAPHY 
By Josef Schneider 
] FRED ARCHER ON PORTRAITURE 
By Fred Archer 
} PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 
{} PICTORIAL LIGHTING 
By William Mortensen 
PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 
| OUTDOOR PORTRAITURE 
By William Mortensen 
THE MODEL 
By William Mortensen 
FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 
By Shepard & Meyer 
] CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
}] COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
} HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS, By Zielke & Beezley 


| LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 


CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 


97.50 


(In Ohio, add 3°% for state sales tax.) 


Profe 
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for lasting 


FLexp\vit Y 


siaiaaniane cies PRINTS 


Wo.00 


PRINT FLATTENING SOLUTION 


Impartial, independent testing laboratories, 
comparing BFi No. 20 with the three other 








most widely sold flattening solutions, show: 
BFi No. 20 makes prints lie really flat . . 

@ in less time 

@ at less cost (more prints per gallon) 


@ and provides better gloss 

@ use with any standard drying equipment 
Eliminates brittleness — no more cracking and 
crazing, even in dry winter atmosphere. 


product of BROWN-FORMAN Industries, Louisville, Kentucky 


The Famous HARRISON 
PRINT -IN BACKGROUNDS 


are still available. Full details on request. 





We finest 


OIL COLORING 


on Canvas or paper 


also offer the 


Write for prices. 


S. HARRISON 


167 Pinewood Place Teaneck, N. J. 














LIGHT- 
ING 
RETOUCH- 
ING 


ae a of 


Lone eeichal 
PHOTOGRAPHY 
en 
ING 


Intensive, personalized, one-week courses, 
planned for the average studio owner 





or employee. Basic fundamentals coupled with | 
advanced training not theory but practical | 
work under actual studio conditions. Complete | 
schedule mailed on request. 
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color control division and the color print and process 
ing service departments at Rochester. Marion E. Russell 
was appointed manager and assisting him 
capacities are Ronald S. Scott, Harold A. Hartt, 


R. Nelson, Wesley F. Ashman and Richard L. 


in various 
Charles 


Clark 


W@ Recently we reviewed the book Artificial Light and 
Photography, by Dr. G. D. Rieck and L. H. Verbeek, 
published by the famous Philips electrical firm of The 
Netherlands which 


was not mentioned in the book or on the wrapper 


We were unable to quote a price, 


but have since learned that an accompanying letter, 
which never reached us, stated that the book could be 
obtained from their American distributors 
Press, Inc., 155 E. 82nd St 
that the price was $8.25 
get that letter because Philips now inform us that the 
price has since been raised to $9.50 


the Elsevier 
New York 28, N. Y., 
It’s just as well we did not 


and 


@ The 44th International Exhibition of the 
Salon of Photography will be held at the Galleries of 
the Royal in Water Colours 


September 12 to October 10, inclusive, the closing date 


London 


Society of Painters from 
being August 5. For entry forms write the Hon. 
26-27 Conduit St., 
England. 


Secre 
tary of the Salon, New Bond St., 
London. W-1, 
W@ Four personnel changes in the Du Pont Company’s 
Photo Products Department were announced on April 1 
Robert N. Kidwell, assistant manager of the Parlin, N 


J.. photo products plant, moves to the Chicago district 


sales office as assistant district manager. Harlan lL 
Graham, Jr., assistant manager of the Rochester, N. Y, 
plant, replaces Mr. Kidwell at Parlin. Paul H. Smith, 


research supervisor at Parlin’s technical division, takes 
over Mr 
Smith, Lundgaard, who 


has been an assistant to the director of production in 


Graham’s former place at Rochester and Mr 
in turn, is succeeded by Ivar A 
Wilmington, Del 


Le} Photography, as we have mentioned before, is being 
taught in a steadily growing number of colleges and 
universities although it can be taken as a major in 
school in the New 
England area where this is possible is Endicott Junior 
College, Prides Mass. Wonder if 


others? 


only a limited few. The only girls’ 


Crossing, there are 


@ John Martin Welch, photographer with the Van Dyck 
in the 1920's, 
of one of the early photographic printers, 
home in that city on March 28, aged 89 


Studios of Houston, Texas, and inventor 


died at his 


@ Fed up with photography, last September Walter W 
Kneal gave up his position as chief photographer of 
the Cleveland News, headed for Clearwater, Fla., 
opened a restaurant. By March he had enough, returned 
to Ohio and now is chief 
photographer, Funny 
the other 
until you have to mow it. 


and 


happy once again as a 
this time with the Cincinnati Post 


how chap’s lawn always looks greener 


Want to buy a restaurant? 








Foam rub- 
ber padding 
with 2 slip 
covers and 2 

adjustable elas- 
tic belts (all 
washable) 
with each 
unit 


» 
aa: 
Baby cannot Poser adjusts easily 
slump or fall under clothing 


on fin ed portrait, 
SAFEWAY BABY POSER 7.2"): 278 
PAT Pe 


NO 





Poser clamps firmly on table or YOUR STUDIO can now be rid of the 
piano bench in studio or home vexing problems encountered on babies’ 
INCREASED SALES WILL PAY first sitting-up portrait This new 
FOR YOUR POSER BEFORE time-saving, thoroughly tested poser 
YOU HAVE USED IT TEN eliminates tension and spoiled nega 
TIMES! tives brought on by fear of baby fall- 
ing. Shy babie tay put will not 
crawl toward mother Poser ha \ 
traightening effect, no more slumped 
portrait Portraits can be made at 6 
Order direct $29.95 list. U. S. A. $5.00 deposit on months even if baby does not sit well 
C. O. D.’s. 2% discount and postage prepaid for cash 3Zabies are comfortable, secure and 
with order. happy Works equally well for boy 
SAFEWAY POSER COMPANY or girls. The Safeway Poser does not 

(Salesmen wanted) 1808 Ave. Q Lubbock, Texas show on finished portrait 


Announcing the Photogenic “Little Giant” 
Tomrmmmn==| =— SPEED LIGHT 


Newest Development In 
A Flexible Lightweight 
Electronic, Portable, 
Dry-Battery Operated 
Speed Lite 





Two Power Range 50 and 
100 watt-seconds. By simply man 
ipulating the Hi-Lo switch. 

Two types of Reflectors, con 
ventional 60 flood type, and a 
narrow beam, for long shots 

Two 225 volt. Eveready Batter 
ies and the Capacitors are com 
pactly mounted in an attractive 
Royalite carrying case. 

Lighting Unit instantly adapt 
able to X or O (zero delay) shut 
ters. Attaches to flash qun 
Adapters available for attaching 
to all cameras. 


For further information, see leading 
tial. photographic suppliers, or write to 


THE PHOTOGENIC MACHINE COMPANY voucstown 1, omo 
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We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
fowns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library. 


ANNUAL PHOTOGRAPHIC 
MARKETPLACE — 1953 

] THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay 
THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 

| PAINTING WITH LIGHT 
By John Alton 
HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 
BETTER COLOR MOVIES 
By Fred Bond 
“STROBE” — THE LIVELY LIGHT 
By Howard Luray 
PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 

] PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
HOW TO PAINT WITH AIR 
By Frank J. Knaus 
PICTURE FRAMING 
By Edward Landon 
DEVELOPING 
By C. I. Jacobson 
PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 

|_| KODACHROME AND EKTACHROME 

FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUE 
By George B. Wright 


(In Ohio, add 3% for state sales tax.) 
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| @ leon W. Rand, a photographer in Brockton, Mass., 


for more than 40 years, died in a hospital in Pittsfield, 
N. H., on March 23, aged 82. He had been living in 
the latter city since his retirement some years ago. 
Mr. Rand, who also operated a studio in Plymouth, 
Mass., was widely known in the East and very active 
in photographic affairs, having served two terms (an 
unusual honor) as president of the Photographers’ 
Association of New England, in 1928 and 1929. Early 
in his photographic career he lost his left hand as a 
result of a flash powder explosion. Several other lead 
ing photographers of those days suffered similar 
injuries. Since the advent of flash lamps, which have 
virtually eliminated powder and its accompanying 
threat, photography is one livelihood singularly free 
from occupational hazards. Metol poisoning is about 
the only other and fortunately only a comparative few 
are affected by it. 


WH Another old-timer well-known in the East, Philip 
Conklin, died at the home of his daughter in Niantic, 
Conn., on January 9, at the age of 76. From 1907 to 
1947 he conducted the Conklin Studio in Troy, N. Y,, 
during which time he won numerous photographic 
awards, and was a frequent contributor to these pages 
Music was his avocation and he was an accomplished 
violinist 


Ea George Wheeler, for 40 years a photographer in 
Xenia, Ohio, died on the afternoon of March 26, in 
hospital, as the result of a cerebral hemorrhage suf 
fered earlier at his residence studio. Mr. Wheeler, 73, 
had operated a studio in the business section until 
1945. 


(Turn to page 58) 





Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Ansco, Binghamton, N. Y. has its 1953 Christmas Greet 
ing Card Program ready for studio owners and photo-finisher 
It includes six new printing mask designs in 42 different nega 
tive sizes for making standard 4'%4x5'2 greeting cards by 
contact printing, plus six smaller masks for printing 35mm nega 
tives by projection — 48 individual masks in all so that users 
can offer customers wide range of card designs and senti 
ments in all popular negative sizes. A special deckel-edge 
warm-tone contact printing paper called Ansco Greeting Card 
Special will be supplied in 4%x5% size, in 100, 500 and 
2,500 sheet boxes, in contrast grades 1, 2, 3 and 4. Match 
ing envelopes will also be available. Finally program includes 
counter or window display card, complete sales portfolio, 
envelope stuffers, window streamers and mats for newspaper 
advertisements. Better write for details so you can get your 
share of the greeting card business this coming Christmas 





Le) your shop capacity...do a better retouching job... 
Ui ADAMS RETOUCHING MACHINE 


For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 

Here are some of the features that 
make the Adams Retouching Machine 
a profit-maker everywhere it is used 


© Fastest, smoothest retouching 
or etching, even for beginners 

® Oscillation confined to nega- 
tive carrier only 

®No diffusion necessary on 


For the fourth straight year, the famous Winona School enlargements 


chooses Adams Retouching Machines for its classes. Above . 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., ® Smooth, horizontal movement 
instructs a Winona class in the use of the Adams Machine —no stipple 
Thousands of enthusiastic owners have turned retouch- Order 2 oz. bottle of the new Adams 
ing losses to profits—and so can you! Investigate the Retouching Fluid with non-spill dis 
Adams Retouching Machine today! Write for free penser top...$1.25 postpaid any- 
folder. where in U.S. 


H e 737 Lincoln St. Mayfair Studio, 780 Madi Ave. 
Adams Retouching Machine Co. conver ccc. New York, New York 





For Ease in Darkroom Work! 


Stainless Steel Processing Equipment | ; 44a ht 
FINE-AND INEXPENSIVE 


Dealers Only : 5 @Metal-Photo Frames 
a Manufacturers of \¢ RP oe 100° 


TANKS 
° TRAYS ~ PICTURE FRAME MOULDINGS 


¢ SINKS : 





/ + PICTURES, FRAMES; AND MIRRORS 


© COLOR MACHINES [Write for FREE Catalogs 


Send for Catalog MANUFACTURED BY 


Grafic Stainless Steel Prod., Inc. ‘ac saall ART\ SUPPLY. COMPANY 


64 West Illinois St., Chicago 10, Ill. ’ 280 GARNETT ST., ATLANTA 3, GA. 





Sprague-Hathaway, Inc. 


Established 1874 West Somerville 44, Mass. 


Copies Portraits Restorations Enlargements Murals 
Finished in Black & White Sepia Colors Oils 
Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching Coloring 


CATALOGUE UPON REQUEST 
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The 135mm focal length 
THE MOST REVOLUTIONARY ADVANCE IN ae cane gt 


EARS ronic camera 
LENS CONSTRUCTION IN RECENT Y — = 


Voigtlander APO LANTHAR 4.5 lens 


Nothing like it 
on the market! 
The Ultimate in 
color correction! 
FEATURING 


Freedom from distortion 





. 

© Full color correction 
© Maximum definition 
© Wider range of tones 
. 
. 


High resolving power 
Flatness of field Photographic Products, Inc 6916 Romaine St Holly 


‘ f wood 38, Calif., still improving their Beattie Automatic Por 

pre is & J ive-element unsymmetrical anastigmat o 

Here is a new fi L elemen insymme bd trait Portronic Camera, have 

original custom design. I is Ss ; 

ration or transparency photography, and naturally ex- 
silent , te toc 

cellent for black and white work too ;, ‘ : magazine and permitting use of camera in more confined areas 
Voigtiander has created a brilliant edge-to-edge sharp- : i ss 

ness in the Apo Lanthar, that could formerly be found Lens, as is case with 162mm and 

only in the very slow and costly apochromatic lenses view finder on top of camera 

designed specifica for process work. This means cleaner Be 

color, elimination of distortion, and uniform quality or automatic parallax correction Full 

even in adverse light conditions (Illustrated) 


THE APO LANTHAR F4.5 LENS IS AVAILABLE 

IN TWO FOCAL LENGTHS: Ansco 

6 inch (15cm) to cover 4” x5" in 8!4 inch (21 cm) to cover 5” x 7” 
Press Compur xX sync. shutter at in Compound Shutter 


now added model with 135mm 


focal length, primarily for use with Portronic 35mm roll film 


190mm of other two models, 
connected with erect image 


details on request 


Binghamton, N. Y. is out with 
ameras. Ansco Speedex Special R 


two new hand 
folding camera for 120 roll 
film has built-in uncoupled range finder 


Focusing of inde 
$9850 $16900 pendently operated finder is accomplished through 


combined 
range and view finder window; lens is then set manuall 
Mail orders filled. Add postage. rigid 


according to indicated distance reading, assuring sharp focus 


without cost of lens coupling. Much like 
WORLD'S LARGEST cameras, Model R has coated, color-corrected F/4.5 Apotar 
CAMERA STORE anastigmat; also features built-in self-timer and 


exposure prevention device; Prontor shutter with speeds to 
110 West 32nd Street + 113 West 31st Street 1/300th second, synch. for all flashbulbs and = speedlights 


New York 1,N. Y. © LOngacre 4-1600 pees wing-out film spool carrier. Takes 2'%4x2"% 


____Now published 


not a better snapshots” guide 
but a sound analysis of the 


PRINCIPLES OF 


COLOR PHOTOGRAPHY 


By RALPH M. EVANS, W. T. HANSON JR., 
W. LYLE BREWER 


popular early Speedex 


double 





Body is metal 
covered with Robusite, trimmed in satin chrome. Price $57.50 





The new Ansco Speed 
ex Special R camera 


and 


Three Eastman Kodak scientists provide a valuable basis for 


photography. Main 
principles which not only give 
you a solid command of fundamental but 


understanding the problems of color 
emphasi i on underlying 
; ‘ oe you tax included; case $6.95. (Illustrated) Other camera is new 
appreciate the not 2 Oo th »srobl $ hi | 
; , _— e problems in this field. Th Ansco 35mm Regent, luxury minicam priced only $54.50 with 
the only book on the subject which stresses the develop 4 
ment of basic theory coated, color-corrected F/3.5 Agfa Apotar anastigmat in synch 
color reproduction are all thor shutter with speeds to 1/300th with speedlight and all flash 


oughly covered. The analysis and description of methods of bulbs; double-exposure prevention; automatic exposure 
obtaining colorant images and combining them to 


Vision, sensitometry, and 


counter; 


obtain built-in self-timer; depth of field scale; self-erecting 


color proce s one of the 
fe attempts hich have 

vd , iii . film magazines; is made of metal covered with genuine leather 
been made to systematically 


front 
optical view-finder; built-in accessory clip. Takes standard 35mm 
trimmed in satin chrome. Case costs $6.95. (Illustrated 
classify color processes 
1953 709 pages Pes t. = 
354 illus $11.00 al 
Write today for a copy 
on 10 days’ 
free examination. 


JOHN WILEY 
& SONS, Inc. Another 


440 Fourth Avenue camera, 35mm 
York N. Y 


Ansco 





Regent 








(Turn to page 55 
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GOOD 


Our FORTY YEARS experience 
your service. Let us worry 


Opal Porcelain glass, or paper 


Dun & Bradstreet, 


We serve and satisfy FIVE 


SUCCESS PORTRAIT COMPANY 


1301 McCallie Avenue 


NEWS FOR 
PHOTOGRAPHERS! 


GLAMORIZE your studio with SUCCESS PORTRAIT COMPANY product 
, and our HIGHLY 
about your COPY WORK, MINIATURES on Ivora, 
RESTORATIONS AND OILS, or anything you 
do not have time to do. Place your difficult problems in out 
OUR REFERENCES: Any photographer who has ever done busin 
any bank or business house in Chattanooga, T 


THOUSAND other PHOTOGRAPHERS, 
not you too? It would be a pleasure. PRICES and full particulars 


TRAINED ARTISTS are at 


Capr able han d 
S with us 


Cine Cb 


and why 
UPON REQUEST. 


Chattanooga 2, Tennessee 














p 


Amazing new discovery for . . 


BETTER GLOSSY PRINTS 


more brilliance 
. no dry spots 

no dull edges 

. less curling 

. a oe 


- ~GLOSCO- 


a ENDS FERROTYPE TROUBLES 


ae ee 


Mix Glosco with water . . . dip prints 
before ferrotyping. Professional size 

. treats thousands of prints . . . only 
$4.95 per 1 pound package. Money 
Back Guarantee. 


OSCO CHEMICAL CO., INC. 


O. BOX 2157, DEPT. P ATLANTA, GEORGIA 








(Choose the Lines with 


Ready Acceptance... 


HANNA FOLDER 


One of many distinctive 
lesigns in a wide range 
of albums, easels and 
folders that are the uln 
mate in artistry 
YerCHILCOTE | aw 
products coset 

no more than “© 
ordinary 
mounts bbe. n 


not use the t 


Model No. 72G 

Metal and wood frames styled for 

co a sor Highly saleable. Su 

penor construction and intriguing 
nishes make CROWN FRAMES 
stomers eee 

pr t{ 


a BA 
Ask your Chilcote represen 4 wes 
or 


reme Compettivel y 


rite us directly 


THE CHILCOTE Lo oF 


2140 Superior Ave. * Cleveland 14, Ohio 
(Subsidiery Company! THE CROWN FRAME CO. FENNVILLE, MICH 
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Having received letters recently from Several photographers who find 
themselves faced with so-called "nuisance" suits, it Seems time for me to pub- 
lish once again the warning that has appeared So often in these pages. Never 
use, display or sell a print from one of your negatives unless you have the 
permission of the original sitter or cuStomer. Such permission may be verbal 
(if you have a witness) but preferably written. I suggest including on the 
order form which the cuStomer signs, a clauSe like this: "I have no objec- 
tion to the use of photographs from these negatives for display on the prem- 
ises of the Blank Studio." Such a clause will be entirely legal and valid if 
attention is drawn to it when the formis signed. The receptionist may, for 
example, point to it and say: "I'm sure you won't mind if we use theSe pic- 
tures as samples in the studio; we're very proud of them?" and in 99 cases 
out of 100 the customer will be flattered. Then prints may be safely used in 
the showcase or window, in the reception room, in the sample albums, or in 
frames. If the customer objects, or evenhesitates, the receptionist should 
immediately make a note to that effect on the form and later on the envelope 
in the negative file, and those negatives should be avoided like the plague. 
If reproductions of photographs are to be uSed in newSpaper or direct-mail 
or other advertising, specific additional permission Should be requested 
first and preferably a signed formal release should be Secured. If prints 
and/or negatives are sold or otherwise released to any third party for pub- 
lication, and especially if Such publication constitutes advertising or en- 
dorsement of any type, then a formal legal release is essential. 


That's putting the situation in brief and simple language. I know that 
the great majority of photographers uSe prints from their negatives pretty 
much as they see fit around the studio, and most of them complete their 
photographic careers without ever having a queStion raised. But I also know 
that every now and then the lightning strikes and a Studio owner is sued 
for “invading the right of privacy" of some sitter. He can fight the case 
and may win, depending on the digestions and attitude of the judge and jury, 
but the least he can expect is attorney's fees and damaging publicity. In 
most cases he settles for the smallest sum the complainant's attorney 
will accept. Why take the chance? 


I was surprised to read in the Toronto Saturday Night of Some months 
ago that Yousuf Karsh of Ottawa, Ont., internationally known for his por- 
traits of celebrities, has a younger brother who is almost equally famed 
in Canada. Refusing to capitalize on Yousuf's reputation, the brother goes 
by the name of Malak and, though he has a natural aptitude for portraiture, 
avoids it entirely. Instead he specializes on industry and scenic shots and 
his credit line appears in a wider range of publications, and more frequent- 
ly, than that of any other Canadian cameraman. 





News photography seems to have some advantages. Cameramen on the staff 
of the Denver Post, under a recent new agreement between that paper and the 
Newspaper Guild, are provided with eight company-owned cars. The photo- 
graphers have the use of them 24 hours a day and are allowed to use them 
tor 100 miles of personal driving each week. 
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SELL THE CUSTOMER A “PACKAGE” 

By Marcia Walsh 








WHEN JACK B. FOSTER resigned his staff photography post at the Atomic Energy 
Commission’s Los Alamos project in 1950 to head up the commercial department of 
Denver's Hopwood Studio, he brought with him the scientist's attitude of painstaking 
thoroughness. From this he developed the idea of the photo-story which he has 
successfully presented to his industrial customers and their advertising agencies. 

The photo-story involves photographing each step of an industrial process from 
the raw materials to the building exteriors. Each assignment can take as much as 


two months during which time twenty or more photographs are made; then as many 
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as fifty prints of each shot may be required 
for salesmen’s portfolios, trade journal adver- 
tising and publicity, covers for pamphlets and 
dealer broadside material and for consumer 
advertising. Only recently Mr. Foster spent 
two months working out in the field with a 
Chicago advertising account executive on a 
steel project of this type, an assignment which 
came through a Chicago advertising agency. 

Let's take for example one photo-story 
prepared during the past year in the brewing 
industry. Mr. Foster tells us: ‘‘As you’ll see by 


this salesman’‘s portfolio, fourteen prints are 


HOPWOOD 
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included plus six alternate prints furnished the 
salesmen to use where they choose. Of course 
many more shots than twenty were taken; but 
these twenty comprised the final selection. 
During this job we worked out a way to 
print-in the legends because we had so many 
duplicates to make, and the process 
prove interesting to others. First we type the 
legend on paper using an IBM large type 
machine and then photograph the legend 
down to proper size to fit the available space 
on the print margin. Then all we need to do 
is attach this small negative of the legend to 


may 
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the larger negative and proceed to print and 
develop both at same time. We've had to 
initiate as many short-cuts as possible to 
speed up the work, because when working 
with an advertising agency one is always 
working against a deadline and an insertion 
schedule.“’ 
As we looked through the handsome 
album of twenty prints, from mash tub and 
fermentation cellar to the finished product 
being speeded on its way, we could under- 
stand the satisfied acceptance of the photo- 


story idea by the Hopwood Studio’s industrial 


HOPWOOD 
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customers and their agencies, because such a 


graphic presentation of their industry-story 
gives their salesmen a definite sales-tool to 
present to industrial customers. 

The Hopwood Studio’s Denver branch 
has also been breaking prize award records 
during 1952, receiving from the Industrial 
Advertising Club of Denver three awards in 
the ‘‘1952 Photography That Sells’’ exhibi- 
tion. A first award was secured in the com- 
mercial still class; second place was taken in 
the machinery still class; and a third place 


in the architectural stills group. 


~ 





The Denver branch has a staff of five 
including three cameramen, one darkroom 
man and one technician. Eighty percent of 
the Denver branch assignments are out in the 
field with the remainder handled in the 
studio. The staff prefer to handle all work 
possible in the studio due to the better equip- 
ment and better lighting available there; but 
when business calls for work to be done in 
the field, in the field it is, and that seems to 
be most of the time. 


Thus far, photo-stories have been turned 
out in the fields of paint, automotive acces- 
sories (shock absorbers), electronics (a thermo- 
coupler) and — most recently — steel, not 
overlooking the brewing photo-story already 
mentioned. 


More than five percent of the assign- 
ments come from out of town like the New 


Jersey concern that requested work on a 


battery account and a Chicago advertising 
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agency that wanted a Denver beauty salon 
photographed — and increased the Hopwood 
Studio invoice when they saw the finished 
prints! The balance of the business, which 
originates in Denver, varies from working with 
many of Denver's forty advertising agencies 
tc photographing window displays of special 
promotions staged by 


Denver department 


stores. 
“Working with 
lucrative 


the agencies is 
of course and 


more 
invariably the art 
director, or the account executive, comes over 
to visit us here to be sure the effect wanted 
can be achieved with our present equip- 
ment,’’ Mr. Foster went on. ‘They come armed 
with tissue layouts and we go over the produc- 
tion and reproduction possibilties of what 
they have in mind. If it is not possible to 
achieve the desired effect we try to offer 


suggestions after learning as much as pos- 


(Continued on page 56) 























A CRETICAL ANALYSIS 


A 4x5 GRAPHIC view camera was used for this photo 





graph, fitted with a 414°° Wollensak lens, stopped to 
F/22 for a two-second exposure on Isopan film. The 
negative was developed for 434 minutes in DK-50. 
The reproduction is from a projection to 11x14 on 
Varigam, toned in T-7a. As the diagram shows, four 
lights were used, all of them 500-watt 3,200 K. lamps. 
From left to right on the diagram the first is a clamp-on 
reflector on the floor, to throw light under the table 
and chairs; the second very close to the first but 
quite high — is a portable Johnson Ventlite; the third 
and fourth are both clamp-ons, at about camera height 


for general illumination. 





CRITICISM: 


SOMEWHERE HERE our memory fails us we once 
read something about the teacher who sat at the foot 


of the pupil. That is most assuredly the situation with 
respect to the accompanying photograph and any photo 
grapher who can produce its equal should be well 
pleased with himself. 





From the almost but not absolute blacks in 





Pea 


© the borders of the curtain to the light in the ceiling 


fixture our craftsman has produced a range of tone: 





seldom to be found in any print. Pure white is only 
to be found in a few incidental spots and the same 


thing is true of the blacks 


The print has been toned slightly and from what 





we have already said we assume the reader needs no 


hint that the processing was expertly done. Even in this 





11x14 enlargement the lens work is as nearly perfect 
as possible, all lines being correct and every detail, 


from corner to corner, being needle-sharp. This is what 





may be called a “tight” job because such a room is 
normally very small and for such a situation we can 


find no fault with the perspective 





If it were not for the shadow of the ceiling light 


a 


cast on the ceiling itself and evidently caused by the 
illumination from the Ventlite, it would be no exagger 





ation to say that the lighting was just about perfect 
The ornament on the table and the pad and pencil cas 





ually left on the serving shelf leave the impression that 


the room is actually in daily use, and this little touch 








just about completes on almost perfect job 





Fortunately the print is accompanied by a very 
complete diagram and set of data. Here's hoping the 
photoengraver has the best of tuck in making the half 
tone, and our compliments to the photographer who 
made the shot. 














Blue Ribbon 
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By 
Frank Chenicek, Big Rapids, Mich. 





By 
Emanuel 
Wexelman, 
Brooklyn, 

. WN. Y. 


By 

Stan Rosol, 
Dearborn, 
Mich. 


By 

Lloyd Raymond, 
Staten Island, 
N.Y. 
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DATA: 


THIS SIMPLE three-point lighting was photographed on 


Super XX film, developed for six minutes in D-76, one 
to-one. The print is a projection on Indiatone B, devel 
in D-52, 


and then brought to a rich warm brown in a selenium 


oped about two to five minutes one-to-two, 


toner 






CRITICISM: 


IT IS ALWAYS a pleasure to see three-quarter poses and 


it is regrettable that all of us do not make them 
more often. We have here a very pleasant portrait of a 
comfortably relaxed young man. His expression is fine 


and the lighting is good 

The main source light was well placed and, as the 
fill-in 
the camera which is all to the good because, by using 
this method, the light floods the front of the face in 


diagram indicates, the light was kept close to 


the right relationship to the main source of illumination. 
causing the light to fall off gradually toward the ears. 
This gives beautiful projection to the nose, cheek and 
chin, and the front of the face as a whole. The viewer 
that he hands 
around behind the head as compared to the flat, two 


has the feeling can almost put his 
dimensional appearance common to so many portraits. 
The back light on the hair has been gracefully handled 
and helps materially in providing the effect of relief, 
or separation from the background 
The 


and therefore show some distortion as well as being 





hands are a little too close to the camera 


\ CRITIC 
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too low in key compared with the face. They are overly 
prominent because of their darkness which is of course 
cuff. It 
seems hardly possible that the hands could be so much 


emphasized by the very white expanse of 


darker than the face and one wonders if perhaps they 
were too light on the negative and the photographer, 
attempting to tone them down 


by dodging, over 


reached himself. The sleeve should have been pulled 
cuff and at the 
should 


have been pulled out, all of which would have given 


forward to cover more of that one 


same time a small amount of the other cuff 
a more pleasing result. That cuff, except for a small 
bit of the collar, is the highest light in the picture and 
the eye of the viewer either sees the cuff first or is 
abruptly pulled away from the face to the cuff. Noth 
ing in a portrait 


should be permitted to overpower 


the face. 

The retouching of the face is not well done and 
gives it a “dirty’’ appearance. The negative seems to 
be well exposed and developed. The print, except for 
the hands 
well handled although we would like to see the table 


which are definitely out of key, is very 
cover a little darker. Once again, this is a very pleas 
ing and saleable portrait, one which this critic believes 
could be beautiful were the suggestions above followed 
out. 
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THE LESS LIGHT THE BETTER 
By Harold Christopher 








THE PRESIDENT OF THE UNITED STATES, the Prime Minister of Great Britain, the heads 
of state for France, India, Germany and Austria — all these men are included in 
Katherine Young‘s distinguished album of men of distinction. No matter whom she 
photographs, whether he bears a world famous name with face to match or is as 
anonymous in feature as in fame, Miss Young measures his portrait by her own yard- 
stick. She makes the same demand of every portrait — that it capture the essence 
of the man’s character and that it interpret him to posterity. 


This photographer never retouches a man‘s portrait. Retouching, in her opinion, 
is falsifying and her portraits are not intended to falsify. Everything in the photo- 
graphic process which she has worked out has but one aim — an honest, integrated 
portrait of a certain man. The methods that she uses to achieve this purpose are 
varied yet simple. Unlike the magazine photographer who shoots negative after 
negative in the hope that perhaps the fortieth may be the one, Katherine Young 
makes three to seven exposures on an average sitting. For her series on United 
Nations Personalities there were just two negatives of each person, and of each of 
those two she said: ‘The first should be the best!’’ 


The portrait painter is the inspiration for her determination to make just a few, 
carefully planned negatives rather than exposing indiscriminately. A portrait painter 
has never been expected to present a batch of proofs for a sitter to choose from 
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so why, she asks, should a selection be re- 
quired of a portrait photographer? Portrait 
painters have been more than just inspira- 
tion for Miss Young. Her studies have pro- 
vided her with actual technical lessons in the 
art of portraiture. Tintoretto, Velasquez, 
Goya, Rembrandt and Titian were among the 
that a portrait 


should contain all the elements that 


teachers who showed her 
denote 
the character of a man. From them she took 
the position that a man’s hands often give 
essential clues to his inner self. That's why 
she includes the hands in a portrait when- 
ever feasible. ‘Without a revelation of char- 
acter,’ she says, ‘a portrait is an empty 
representation of features.” 


Miss Young believes that she has sub- 


consciously absorbed lighting techniques from 
her thorough immersion in the Old Masters of 
portraiture. Critics 


speak of ‘‘Rembrandt’’ 


lighting, but that master used various appro 


priate lighting schemes to achieve the type 
known by his name. And so Katherine Young 
never has standardized her lighting in any 
way. Every new face is a new challenge and 
she strives to meet it by devising harmonious 
lighting arrangements. Although she has no 
rigid lighting scheme, Miss Young has a light 
ing theory that she has developed over the 
years. 

Its extreme 


flexibility enables her to 


change it to suit her preference and the 


individuality of each sitter. Control and 


concentration are the key words that describe 





her lighting theories. Control is of para- 
mount importance. For that reason she has 
refused to give up incandescent lighting for 
flash or speedlight. She admits, however, that 
the portability of both make them extremely 
tempting to a small, slender photographer 
who weighs considerably less than her equip- 
ment. So far she shows no signs of yielding 
to the temptation. Miss Young prefers spot to 
flood lighting because of the additional con- 
trol and because of the concentration possible 
with focused lighting. 

Her equipment consists of two 750-watt 
spotlights in heavy studio stands. She supple- 
ments these with a Johnson Ventlite using 
#2 photoflood. The tripod 
stand that holds the Ventlite also supports 


either a #1 or 
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ina clip a small reflector containing the same 
type and size bulb as the one in the Ventlite. 
If this reads like the normal complement of 
lighting for a portrait studio you must keep 
in mind that Miss Young seldom photographs 
in her midtown New York studio. Almost all 
of her studies are made in the sitter's home 
or his office. 
That means that she and her assistant 
these lights in their heavy tip-proof 
stands, to say nothing of the heavy tripod 
needed to support the 5x7 Deardorff studio 
view camera that she employs for many si! 
tings. Add to this load the fact that she 
seldom can spend more than fifteen minutes 


carry 


on a portrait of a celebrity and you wonder 
how she succeeds so splendidly. 
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She believes that she can delve so 


deeply into a man’s character in so short a 


time because she has a carefully developed 
talent for getting to know a person quickly. 


After a few moments, Miss Young knows a 


sitter well enough to recognize the inner 
qualities that his family and close friends will 
look for in his portrait. After her assistant 
has set up the lights and camera, Miss Young 
talks to her sitter. She chats mainly to keep 
his mind off the fact that he is being photo- 
graphed. Sometimes she tries to keep the 
exact moment of exposure a secret but finds 
that she must usually tell the sitter in order to 
keep him still long enough for the exposure. 
Her own vivacity brings so spirited a response 


that she has to ask for a moment of enforced 


stillness. 
illuminated the sitter 
enough so he is visible in the ground-glass 


she starts turning lights off. She tries always 


After she has 


to use as little light as possible. Every lamp 
that she can possibly dispense with is elim- 
inated. It takes courage at times for Miss 
Young to look into her dim ground-glass and 
expose the negative. Even her own sparingly 
lighted portraits fail to match her conception 
of an ideal photographic lighting for por- 
traits. That would be a single light. However, 
most of her sitters are public figures who 
must keep in mind not only their own prefer- 
ences and those of their family and friends 
when ordering portraits, but the requirements 
of reproduction in newspapers and maga- 
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zines. Therefore their portraits must be lighter 
than Miss Young's ideal. 


The predominantly dark, highly drama- 
tic portraits that Miss Young produces repre- 
sent photography at its purest. The lighting, 
the angle, and the expression are right on the 
negative. Her choice of films, developers and 
papers serves only to enhance the natural 
inherent quality of the sitter himself and, as 
we said before, she has never retouched a 
man’s She uses Eastman film and 
Glycin. Amidol or 
Glycin is used for paper development because 


portrait. 


develops it in Pyro or 


these developers emphasize the velvety blacks 


that she considers so necessary for dramatic 
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portraiture. The paper is 


because of its definition. 


usually Opal G 


Whatever the paper, Miss Young tones 
it with either gold toner or selenium. The 
gold toner doesn’t color the prints a bit but 
it does add to their rich dark quality. The 
selenium toner is used to accent definition 
when she wants extreme sharpness. Toning 
is the only detail in the process that might 
be labelled manipulation. 

When a visitor first sees an exhibit of 
Katherine Young’s work he usually wants to 
know how she secures siiters of such distinc 
tion. She began by writing to the men whom 


(Continued on page 57) 
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MORE BUSINESS FOR YOU 


ANSCO’S YEAR-ROUND PROGRAM 


By Kenneth Johnson 


ANSCO’S PROGRAM FOR PROFESSIONALS for 1953 tops 
all of the 
“packages” 
1947, 
Portrait Promotion, each year has seen greater 
of the 


business. 


company’s promotional and merchandising 


for professional photographers. Starting in 


when Ansco first introduced a Mother's Day 


scope 


company’s programs for professional portrait 


This year Ansco is offering the studio owner a 


plan for a sustained all-year studio promotion by 


means of four seasonal packaged plans for creating 
additional portrait business, at the same time stimulat 
ing existing business opportunities. 

The first two of the four quarterly “packages” for 
1953 
Those who have not yet 


their 


have already been released to photographers. 


received them should write 
nearest Ansco District Sales Office at once. The 
filled 


supplies 


number of kits is limited and requests will be 


on a “first-come, first-served” basis while 


This shows how 
of the new 


neatly two 
display 
inside the 


Ansco 
cards fit into an 
studio” set-up 


last 


Package #1 concentrates on a neglected, yet 


profitable, professional activity ‘Copying and Restor 
ing of Old Photographs” and is the first kit of its 
kind made available to professional photographer 


In addition to a variety of display materials 
sample radio commercials, newspaper mats and selling 
spots, this first package contains the basic formula for 
the Ansco All-Year Program the Ansco Master Promo 
tion Calendar. Neatly laid out to stress the best busi 
ness opportunities for the professional for each season 
this Calendar also coordinates general studio activities 
and urges the photographer to plan ahead properly for 
the next season to come 

Package #2 is a ‘Mother's 


with all 


Day Promotion Kit 
materials for 


Mother's Day 


complete necessary and useful 


advertising studio portraits as gifts for 


Package #3 will be a “Baby Promotion” and Package 














+4, to be released in October, will contain the all 
important “Christmas Campaign.” 


a aj 


WEDOING 
ALBUM 


Here's the complete assortment of Ansco display cards, 
something for every seasonal occasion as well as for 
specific types of studio promotions 
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Ansco’s new display cards 
work equally well in the show 


window 


Also included in the first package, besides the 
Master Promotion Calendar, is a “Business Guide’ pre 
pared in condensed form aimed specifically at the 
studio receptionist. This guide contains many valuable 
suggestions on handling of customers, how to increase 
orders, and on utilizing display materials. It also in 
cludes a suggested direct-mail letter to be sent to 
customers who are prospects for copying and restora 
tion work. There are also hints for personalizing such 


a letter for better customer response. 


Due to its being a non-seasonal type of work, the 
Copying and Restoration Kit may be used at any time 
of the year, to fill in slow times, and may, in fact, be 
useful for years to come. Package #1 also contains 
a sort of “bonus’’, special display cards promoting 
photographs for Confirmations and First Communions 
These latter occasions seem to be of great importance 
to many studios judging by the requests Ansco has 


received for promotional material on these subjects 


As in the case of Package #1, each additional 
Ansco package will contain similar “bonus’’ promo 
tional material for other studio activities or occasions, 
supplying studios with display material for eight occa 
sions in all, or approximately one set of display mater 
ial for every six weeks of the current 12-month period 

Each of these four new Ansco Packages for Pro 
fessionals represents a complete self-contained program 
of promotional and merchandising activities aimed at 

a) getting more customers into the studio 

b) building sizeable final orders. 

c) following through for repeat business 

Continued promotion, as outlined in this All-Year 
Program, is the real way to build business volume and 
Ansco District Sales Offices or Ansco’s representatives 
will be pleased to supply additional information to any 


studio interested in taking advantage of this program 





X—THE APPEARANCE OF YOUR PREMISES 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


THE INTERIOR of a place of business, whether it be 
office, store or factory, should be as attractive in every 
respect as the exterior, wherever possible. Maybe your 
customers never see the inside of your place of busi 
ness, but your business associates and your employees 
do. They have to live in it eight hours or more a day! 


We react to environment. If equipment is out 


moded, if facilities are inadequate, obsolete or in a 


bad state of repair, employees complain, people on the 
outside get wind of their complaints, and soon an 
unfavorable public impression is created. People say, 
“Oh, yeh, that Swell outside, 
but you oughta see the inside of that dump! | wouldn't 


work there on a bet!” 


place! looking on the 


This applies, of course, to the office or shop or 


factory where a customer seldom enters. But a satis 


fied personnel, happy and contented in its working 


environment, is just as essential to the successful opera 
tion of a business 


and just as fundamental asa 


good product. A satisfied, enthusiastic personnel is a 
tremendous sales force. This enthusiasm radiates from 
the office, the store or the factory. It 


to the public and it is 


is transmitted 
reflected in rising prestige, 
good will and acceptability of the company and the 
product it sells or the service it renders. And it exerts 
a tremendous influence on the effectiveness of the com 
pany’s general advertising program. 

United States 
millions of dollars annually in public relations activities 


Bigger enterprises over the spend 


to tell the people or to show the people by plant tours 


Speaking of “the ap 
pearance of your prem 
ises,” as Mr. Welch does 
on this page, here’s an 
excellent example of 
how that applies to a 
photographic studio. This 
unusual reception room 
of the Flickinger Studio 
in Orange, Texas, is its 
own store-front and show 
window. Striking, isn’t 
it? 


and other methods just how a better product is pro 
duced or a service rendered by the addition of new 
better 


tions for employees, etc. All of these things 


equipment, new plant facilities, working condi 
make a 
All of these things 


increase the effectiveness of the company’s advertising 


favorable impression on the public 


messages 


Now, considering a retail establishment, where the 
customer is in and out every day of the year, it is even 
more important that 


the general appearance of the 


place make a favorable impression. And this applies 
to any type of establishment, from the most exclusive 
shop on Main Street to the neighborhood grocery down 
on the corner. Of course, the grocery store can't be 
equipped and furnished like the exclusive furrier’s and 
vice versa, but this merely emphasizes what might be 
considered series: All so 


studied 


the general theme of this 


called public-impression factors that we have 
and will study in succeeding articles must be in keep 
ing with the character of the business itself. Of course 
the grocery store would look silly in plush carpets and 
fancy draperies, but the grocery store can be just as 


smartly in character as the fur shop or the jewelry 
and attractiveness 
their 


porcelain and chrome, stock can be neatly and con 


store in the matter of neatness 


Fixtures can be up to date and gleaming in 
veniently arranged on the shelves, vegetable bins can 
the floor 
the big 


in every aisle, 


be temptingly groomed, and can be spot 


lessly clean. Take a look at super-markets 


There is sales appeal in every meat 
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case, in every refrigerator where the frozen foods are 
kept 

Factories can be orderly, equipment can be mod 
ernized and kept in good repair. There is sales appeal 
in the dull gleam of wiped metal, in the punch-press, 
the drill and the lathe. 
of the 


Recently | was in the office 


sales manager of a factory when the assistant 


sales manager brought in a visitor. He introduced him 
as Mr 


Soandso from the East. Mr. Soandso represented 


a new account, a small account, 
but Mr 


to this 


as a matter of fact, 
Soandso had come all the way from the East 
the Midwest to for 


what kind of a company he was dealing with, to see 


plant in see himself just 


for himself the physical properties of this plant which 
proposed to sell him goods on a contract basis. 
Mr. 


Soandso was impressed by his tour 


this 


through 


the plant and the offices of company. He was 


"BULL SESSION” 


impressed with the plant facilities, with the new addi 
tion to the plant that was then under construction. He 
went away sold that the plant could give him the kind 
of product and the kind of service that would satisfy 
his customers. 
kind of 
ostentatiousness 
Dignified 


functional 


Regardless of what business you are in, 


in equipping of 
simplicity, 


there is no call for 


fice, store or factory cleanliness, 


attractiveness, arrangement, 


the 


are 


good lighting, 


adequate facilities and color, all 
with 
the type of business you are operating, are the basic 
When this 


enthusiastic and you 


expert use of 


of these, provided they strictly in character 


essentials to strive for. 


happy 
have made a good 


you have achieved 


you will have personnel 


will public impression which will 


pay off in sales and make your advertising dollars give 


you more results 


THE IMPORTANCE OF “BODY RHYTHM” 


By Charles Abel, A.R.P.S., M.Photog. 


SEVERAL OF US were walking back to the hotel after 
a morning at the Baker Art Gallery in Columbus during 
the spring (1952) meeting of the Professional Photo 
grapher’s Society of Ohio. We had been watching a 
portrait the 
subject of composition. “Why is it,” | hazarded, “that 


demonstration and someone brought up 
so many photographers appear to ignore composition 
completely in making head-and-shoulder portraits? Do 
they have the impression that composition is unimpor- 
tant because so much of the picture area is filled up 
by the head and shoulders and that therefore they can 
deliberately ignore or neglect it?” 

We the the hotel 
the 
comfortably around a 


crossed street to and more or 


less unanimously turned in to 


cocktail lounge, 
table. “Let's 
to my question,” | said after certain formal 
had been attended to. “More head-and-shou!der 
pictures are made by portrait photographers than any 
other type. Actually, and because they include so few 
compositional should be the 
to make and yet the great 


settling ourselves 


go back 


ities 


elements, they simplest 


portraits of all majority 


of such photographs are not good photographically 


I'll grant you that most of them sell but when they are 


placed on display before a group of professionals 


like this we not only don’t like them but we criticize 


the blazes out of nearly nine in every 10. What's 


the answer?” 
Lovis Neunhofer of 


Columbus looked down his 


nose, pulled down the corners of his lips and snorted: 


“The trouble with most photographers is that they are 


in too much of a hurry. They plunk the sitter down, tell 
him to look this way and that way, adjust the lights 
a bit and, if they succeed in getting a passable like- 
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ness, feel that they have done a job.” 

“Weil, | drawled Fred Bill of Cleve 
lana, “after all there’s a great deal more to making a 
good head-and-shoulder 


don't know,” 


portrait than 
think 
their 

lazy to 


many photo 


graphers realize. | don't that the 
difficulty 
that 


think more 


necessarily 


lies so much in ina 
the 


lack of 


being 
take 


hurry or 


even they are too trouble, | 
likely appre 
ciation of what constitutes a good photograph.” 

“You could both be 
“The 


head-and-shoulder 


they suffer from a 


wrong,’ interpolated Harry 
Cole of Cleveland the the 
that 


plete, when 


source of trouble is 


fact while a portrait is 


viewed by itself, it is still a picture of a 


com 


human body and a pose, even of head and shoulders 


alone, is necessarily affected by the movement or 


position of the rest of the body, particularly the posing 
or placement of the arms and legs, even the hands 
and feet.” 

“And 
Eddie 
group. 


and you'll remember that Anthony (referring to the late 


there 
Martin of 
“It’s all 


you've got something,” exclaimed 
had the 


of what | call ‘body rhythm’ 


Dayton, who just joined 


a matter 


J. Anthony Bill of Cincinnati) once demonstrated that 


to us. He presented a head-and-shoulder demonstra 
tion and in each case, after carefully posing his model 
even and feet, 
head 


intended to in 


to the detailed arrangement of hands 
held a empty 
shoulders to show 
in the 
pose had its effect on the placement of the head and 
shoulders the extent of the the 


large frame in front of the and 


just how much he 


clude finished portrait. Every change in each 


even to changing 
expression on the face.” 


There you have in brief the essential points of a 





typical “bull session’ among a group of professional 


photographers, and for myself | could 
secure tape recordings of only a few of the thousands 


of similar 


only wish | 


discussions which go on (as side issues) 
during conventions and meetings throughout the year. 
| would have enough solid ‘meat’ to fill my pages for 
the next decade because the most helpful and prac 
tical advice is always the result of a group of photo 
graphers “letting their hair down,” and | say this after 
having watched platform demonstrations and 
to formal talks for more years than | 
about. With which digression 


the head-and-shoulder portrait. 


listened 
to think 


return to 


care 


suppose we 


Most of my friends are fully aware that when | 
deliberately bring up a photographic topic | 
so doing, that 
this occasion. A 
if an article or set of photographs not 
THE PROFESSIONAL this 
very point. The letter had come in shortly before the 
Ohio Society meeting and | had taken it along both 


have a 
reason for 
the 
asking 


and was quite definitely 


case on reader had written 
might 


be printed in illustrating 


to see if the subject appeared to arouse sufficient inter- 
to find out if | the 
preparing the necessary set of prints to one or more 
of the members. So, following Eddie’s remarks, | read 
the letter to 
their 
if some of them during forthcoming sittings would take 


est and could “sell” idea of 


the group and asked, 
comments that the 


assuming from 
space would not be wasted, 


the time to make an extra full figure negative or two 
for the purpose. 

| haven't dealt with professional photographers for 
40-odd years without 
understanding of their reactions — 
the 
eight of 


arriving at a rather thorough 
and actions. As 
greeted with 
faithfully 


immediate future, 


| fully anticipated, project was 


enthusiasm and those 


in the 


present 


promised to send me, then 


two prints of at least one subject showing the complete 


full figure pose and the resulting head-and-shoulder 


portrait, with a paragraph or two of comments con 
cerning their own methods of posing. They even 


so far 


went 


as to propose devoting a full page to each 


man’s contribution, running the whole as a series over 
with 
certain mental reservations in view of my remarks at 
the beginning of this 


several months. To all of this | agreed, though 


paragraph. 

The first morning in my office after my return to 
Cleveland | wrote to all of them, reminding them of 
their promises and requesting prompt action. Four (a 
much better than average return) replied and assured 
me of their co-operation. A month later, nothing having 
happened, | This 


regretfully 


wrote again. time there were two 


responses by letter, one counting himself 
out because, having moved to a new location, he was 
head over heels in work, while the other regretted the 
delay but promised to see what he could do at a later 
date. Then came a telephone call from Harry Cole who, 
finding | still 


assured me he would have some prints for me before 


was serious about the whole thing, 


very long. Harry, whose set of photographs accom- 


panies this sad story, was the only one who really did 
come through. 


This, 
graphers who, as a group, are always ready to help 
but for 


the mere idea of making a few extra shots and writing 


understand me, is no indictment of photo 


some reason or another seem to shudder at 


something about them. Actually a net of one out of 


eight is an exceptional return. This happened to be a 
situation where | was dealing with personal friends 
no reimbursement was expected and none was offered 
been 


readers for one or more articles on a specific 


Only a year or two before, having asked by 
subject 
100 photo 


graphers, any or all of whom | considered competent 


| selected from my lists the names of 


to write about it, and offered to pay for the material 
| received only three answers and no articles! This will 
explain to readers who so often write in and ask 
me to publish material on certain subjects why | reply 
that | will see what | can do and then nothing happens 


But 
what he has to say about them 


let's take Harry's eight photographs and see 
“The 


commences, “is 


position of the 


arms and legs in portraiture,” he very 


important and most portraits of men and women which 


are otherwise technically correct are badly composed 


because the cameraman has paid little or no attention 


to his subject's extremities. 


“The average business man, for example, walks 


into your studio in most cases with considerable reluc 


tance. You go through your normal procedure and 


customary routine of conversation or whatever it may 


be in order to put him at ease. You usher him into 


your camera room, pull your posing chair into position 
(if it hasn't already been occupying the identical spot 
Nine 
that 


for the past 20 years) and ask him to sit down 
10 he will assume a 
this deliberate 


subconscious attempt to prove to 


times out of pose similar to 


in Figure 1, being a though entirely 


himself and to you 


that he is really not in the least self-conscious. And 


if you are like a good many photographers whom 
all of us know, beyond asking him to move his head 
that 


light or two a few inches, you shoot 


this way or way and altering the position of a 
“So you get the result shown in Figure 2. It's a 
to be but that’s 
said for it. The expression 
dislike of the 
heavily pocketed and the shadow of the glasses is bad 
the badly wrinkled, the 
detached appearance the gray 


from 


likeness, sure, about all that can be 


subject's 


eyes are 


the 
the 


gives away 


inner whole business, 


coat is arm has a rather 


and triangle in th 

the On 
the other hand, what more could you expect? 

“But 


few moments with your sitter in his slouched position 


lower right pulls attention away face 


now let's suppose that after talking for a 


giving him a chance to forget that he is having his 
photograph taken and giving you an opportunity to 
get suggest back 
in the chair and straighten up. To balance himself he 


your lights placed, you that he sit 


will either cross his legs as in Figure 3 or place both 


feet on the floor you won't have to tell him 


hands 
he will of his own volition place them in his lap 


while. sides 


Their 


not wanting his dangling at his 


position is unimportant because you are making a 


head-and-shoulder shot, but all of this has squared up 


Profe 
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his shoulders, pulled the wrinkles out of his sleeves, 


brought his head into an erect position and given him 
a more confident, pleasing expression. The 


final pat to 


shoulders 
smooth out any 
wrinkles and you are ready to shoot what is — in 
Figure 4 
“You'll 


ting these 


may require a final 


a for better result 


understand, Charlie, that I’m not submit 


prints as examples of fine portraiture 


because there is still, particularly in Figure 4, ample 


Figure 1 
(far left) 
and Fig 
ure 2 


to criticize. | am only attempting to illustrate graphically 
how what Eddie called “body rhythm’’ does actually 
affect a head-and-shoulder portrait. Actually the sitter 
hardly realizes that he has moved but his torso, arms 
and legs all have weight and by changing their posi 
tions we have completely changed the finished picture 

“When you are photographing women the problem 
in the beginning is often not quite the same. Ask a 


woman to sit down on the average posing chair and 


HARRY 
COLE 


Figure 3 
(far left) 
and Fig 
ure 4 





Figure 5 
and (at 

for right) 
Figure 6 


nine times out of ten she will slump into something like “You still think you can do a better job and 
what we have in Figure 5 with her feet twisted in a after all you want to show more than one proof so 
most awkward manner. She’s comfortable, she’s smiling having complied with her requirements, you now ask 
and all that but the pose is impossible. However, she her to sit up straight and put her hands in her lap 


wants what she thinks is ‘glamour’, one of those modern as shown in Figure 7. Then, with a request for a smile 


poses where the sitter seems to be falling out of the you secure Figure 8, a much more charming portrait 


picture. Very well, get her feet flat on the floor so by any standards. And, as in the case of Figure 4 
they will hold her up, ask her to sit up just a bit and the far more pleasing set of the head and shoulders 
the result will be Figure 6 which, though not what is all because the entire figure has been placed in 
photographers call good composition, will be quite proper balance. It's all simple enough, but too many 


satisfactory to the average younger woman photographers just ‘won't bother 


Figure 7 
and (at 

far right) 
Figure 8 
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DO YOU “WRITE YOUR OWN”? 








PLANNING PRODUCTIVE ADVERTISEMENTS 


BY DAVID MARKSTEIN 


WHAT IS IT that makes one advertisement stand out 
on a printed page, snagging the reader's attention for 
the brief instant it takes the headline’s message to pull 
him into the main body copy? There are three atten 
tion factors 
the 
of illustration, headline, price and studio name. 

A good layout should have these things: balance, 
movement, orderliness, and legibility. 


the message put across by the head- 


line, illustrations, and the layout, or arrangement 


Balance to the ad man consists of having all black- 
space “weight” in the ad equalized 


no ad should be “side-heavy”’. 


in other words, 
with all copy, illustra- 
tions, etc. crowded into part of the space. 

In order to bring the reader's eye around to all 
items of the ad and into the selling copy which is its 
most important element, the layout should be arranged 
so that illustrations, headlines, etc. form a pattern going 
by natural movement through all parts of the ad. 

If an ad is hard to read, no matter how well its 
message is written no potential customer is going to 
strain his eyes reading it. So the ad should be legible 
and orderly in its arrangement 

The photographer is often limited in his choice of 
illustration material, but wherever possible it is sound 
policy to employ pictures 
interest, pictures which “move”, 
people — 

An 
baldly and alone 


with action and human 
pictures which feature 
for people like to look at people. 

illustration of a head shown 


but 


and shoulders 


means nothing to the reader 


another picture on a printed page already full of 
them, It doesn’t convey any idea to him, and to keep 
his attention it is necessary for an advertising illustration 
to convey an idea — fast. 

On the other hand a three-quarter or full-length 
of a woman, or an interesting picture of an attractive 
baby or child, will convey an immediate idea to the 
reader. It will attract attention, and hold that 
attention because 


it’ will 
it has human inerest. 


There is only one important rule for good 
typography, or the choice of which type faces to use 
in an ad: type used should be legible, and the com 
bination of two or three different faces in the ad should 
harmonize (more than that number makes the message 
hard to read). complicated about 
picking the faces which belong to general families or 
groups. A good rule is to use only one “family” of 
type, choosing the Roman (upright) and italic faces for 
contrast. Avoid the use of very black type faces for 
extra attention They seldom add it 


the majority of black faces are illegible. 


There is nothing 


value. because 

All of these advertising rules add up to: (1) make 
the ad not only easy to read but also hard not to read 
(2) snag the reader's eye with good layout and illustra 
tion; (3) arouse his interest with a headline appealing 
to his basic then (4) 
strong copy which likewise appeals to his basic buying 
motives, concluding with a “hook” to make him take 
action 


buying motives; sell him with 


immediately. 


IS IT TIME YOU MOVED? 








DO SUBURBAN LOCATIONS PAY? 
BY ERNEST W. FAIR 


LATEST GOVERNMENT population reveal a 
decided trend in the growth of the United States that 
should be the studio 
owner. Half of our current growth is just outside cities 
in the and the 
with giant strides! 


studies 
concern of every photographic 


suburbs, suburban market is leaping 

During the past 10 years big-city suburbs in the 
United States gained 9,000,000 residents while metro- 
politan centers picked up 6,000,000 and 
small towns and rural regions increased only 4,000,000. 

In the 168 “standard metropolitan areas” ranging 
in size from New York City to Laredo, Texas, popu 


themselves 
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lation expanded 13.9% during the period. Suburbs, of 
these same cities, at the same time, jumped in popu 
lation 35.5%. In 10 years, well over 9,000,000 addi 
tional residents poured into fringe communities that in 
1940 held fewer than 26,000,000 people while other 
areas failed to keep even the full population growth. 

The result is that suburban communities springing 
up around fringes of big cities, by 1950, already in 
cluded nearly a fourth of the entire U. S. population 
and are continuing to swell. The shifts show up in 
cities of all different sizes. 


These new suburbs are providing active new mar 





kets for many business firms as more suburban families 
get the habit of doing business in their own commun- 
ities. Streets are less crowded, parking facilities are 
more adequate. 

The studio owner need only look at his own town 
to see what is happening. Therein he can foresee an 
urgent need for very close study of whether or not 
it will be financially wise for him also to head for 
the suburbs and do so without delay. 

Population trends are here and cannot be disputed. 
The presence of crowded conditions, more automobiles, 
parking meter inconveniences and nuisances, extremely 
high rental or lease conditions in downtown areas, all 
of these must be taken into account. 

Many studio owners have already made the move 
and nine out of 10 are glad that they did. We've 
talked to lots of them and they have given a variety 
of reasons why their moves have been successful. Here 
are the ones mentioned most frequently: 

1) Rental sharply reduced in suburban 
locations even under conditions where remodeling was 


costs are 


necessary. 

2) Worthwhile portrait business showed a marked 
improvement due to accessibility, a more leisurely pace, 
ample parking room without cost, etc. 

3) For the same rental expenditure larger quarters 
were obtainable providing more attractive studio sur 
roundings as well as more productive working areas. 

4) It 
because they could find living arrangements within the 
thus 
to and from work as 


became easier to obtain good employees 


immediate area, saving themselves transportation 


giving 
average hour a day extra for their own use. 


costs well as them an 


5) A suburban location, in a new and prosperous 


area where people had money to spend, increased 


business over the old location which necessarily catered 


to less prosperous customers. 


Many other points the 
Topmost 
of all was the provision of greater convenience for the 
customer. 


“Don't 


were also presented but 


foregoing comprise those stated most often. 


think for a minute that such things as 
parking meters, for example, can’t discourage people 
from coming to town to do business with you,’’ one 
studio owner told us, “folks don’t like having to drive 
around the block 
space and then having to hurry back every hour to 
keep pouring coins into a meter to avoid fines. 


“They are much more 


10 times before they find an open 


inclined to come to your 
place of business when all they have to do is take a 
short ride from their home area and feel assured there 
will be a free parking place for them when they arrivel”’ 

Many the suburbs 
doing so. 
Others have found better rental conditions with very 
little loss 
built their 
modeled old homes 


studio owners are moving to 


because they see improved business in 


of customers. In many instances they have 


own buildings in suburban areas or re 
would 
be almost impossible to get one of these studio owners 


to move back 


into business structures. It 


into the downtown area. 


“Big business is squeezing the small business insti 


tution out of the worthwhile downtown areas in cities 
all the way from 50,000 up,” one chamber of commerce 
man told us recently, “by bidding up rents for their 
expanding operations they are pricing such places out 
of the reach of the small business firm. 

“In our city the department store has absorbed the 
buildings housed by six small firms adjacent to it 
during the last 10 years. They did it by simply out 
bidding the little fellows.” 

This is no news to some studio owners who have 
already felt the blow. Others can see it coming. They 
too are faced with the choice of moving into secondary 
the suburbs. The 


which made the former less attractive haven't changed, 


business locations or to conditions 
so the suburbs offer them the logical step 


How to proceed? Here again is a compilation 


based on the experiences of studio owners who have 
made the move successfully. 

1) Take plenty of time to pick a location and don't 
be tempted by a bright new shopping center some 
times the rents there are as high as in the downtown 
area. 

2) If your studio operation requires drop-in traffic 
make certain this will be present; if not then why pay 
extra to get it? 

3) Make the 


the center of the suburban population concentration as 


certain location selected is as near 
possible. More people will drive to a central location 
district. 

space either at 
the site, or very close by, for free parking facilities; 


you can’t always depend on street parking. 


to do business than clear across the 


4) Be certain there is available 


5) Don't expect isolation because even though you 
get it at the good 
business will bring other studios near you soon enough. 


start, if you are successful your 

6) Study the “spendable’’ income of the residents 
of the suburban area you have in mind. Just because 
there are a lot of houses that is no sign the folks will 
have extra money to spend. 

7) \f you're buying, look at the tax structure very 
closely. In some new suburban developments tax rates 
little under downtown and 
the light of 


to meet expanding business needs in the new area 


are very rates, they must 


be viewed in possible future increases 
It's also good business to take the time to analyze 


closely your present customer lists. Old customers are 
the most valuable asset of any business. It costs a lot 
of money to obtain a customer. 

Any move which would place the bulk of 
old customers at a great distance from the new loca 
good. Where 


study shows 60% or more of your customers in a given 


your 


tion may do more harm than 


such a 


suburban area it may well pay you to reject an even 


more attractive location if it is in some far distant 


suburban district. 

Close study should also be made of access boule 
vards and streets leading from within the suburban area 
to your prospective location. Many a developer has 
district 


basis of ownership of a given piece of land. For our 


spotted a new suburban business solely on a 


type of business such a location may be poison, busi 


53 


Professional 


Photographer 


June 


1953 





54 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











POOR PHOTO FINISHING IS BAD 
ADVERTISING 


BY KENT BELLAH, SAINT JO, TEXAS 


Many small studios, while they do not solicit amateur 


photo finishing, do accept the small volume that is 


more or less “pushed” on them by customers. Usually 
properly to handle this 
from shoddy 


profitable to 


they are not 


equipped 
the 


work 


and, judging much of 
would be 


some 


finishing we 
have 


this 


seen, it more farm out 


work to nearby plant that specializes in 
finishing and can turn out quality prints. Sloppy prints 
of any kind, regardless of price, reflect on the regular 
professional work of the studio. In most cases a whole 
sale 


photo finisher 


the 


can turn out the work 


better, 
the studio owner a commission to boot 


cheaper 


than average studio and a lot and allow 


FOR THE COLORIST 
BY BETTY METCALF STRICKLIN, ELDORADO, ILL. 


| have been coloring photographs for 16 years but 


only recently discovered that any of the aluminum foils 
put out for 
palettes 


household use make excellent disposable 
| had always used scraps of flat glass, as most 
do, but | and find 
easier to problems. 
Incidentally there are times when extremely small de 
difficult with the brush when 
| now use Dixon’s Best coloring pencils for 
Not only do they blend 


hard 


colorists have switched to the foil 


it much handle with no disposal 


tails are very to handle 
oil coloring 
this purpose 
but 


emulsion 


in with the oil 


colors the 


they are not enough to mark 


BRINGING OUT HIGHLIGHTS 
BY CARL H. STEMPEL, BURLINGTON, IOWA 


It is common practice, | believe, to apply a stronger 


developer solution to highlights, 


details. | 


while developing 
prints, 


that 


to bring out more discovered 


The 


those 


have 


sodium sulphite is much more satisfactory. 


chief advantage is that it works much faster on 


areas which are not coming up well than it 


This seems to be 
degree of density that 


does on 
those which are more 


the 


active in direct 


proportion to been 


has 
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attained, resulting in automatic natural blending of the 
image. Obviously no effort need be made to confine 
the application to the desired area. Believe it or not, 
| apply the sulphite in the dry form from the can with 


a developer-wet finger-tip. | keep a can of sulphite 


directly before me at all times while printing, never 


It has 
saved me many a print. To those who mix their own 


knowing when | am going to have use for it 


pet developer | recommend the use of less sul 


the better to 


would 
phite in order 


of this 


so much take advantage 


process. | have tried a concentrated solution 


of sulphite but it is not as satisfactory as the dry salt 
Above all don’t fail to try this; it 


things positively 


works wonders. 





(Continued from page 53) 


ness-wise 


The ideal location in the suburbs should be easy 


It should be one that can be reached along 
boulevard and 


fo get to 
a wide if possible 
such thoroughfare. A location spotted on a hidden street 


in an out-of-the-way 


more by than one 


spot is inviting oblivion for any 


studio owner. 

Motorists are just like other humans; they take the 
line of If the 
through narrow 


least resistance to their destination. line 


of procedure winds in and out and 


out-of-the-way streets they are soon going to find a 


destination they can reach in a swift, straight line! 


The location must also be studied from the view 
point of its advertising potential. A location on a busy 
thoroughfare in the middie of a block 
suburban shopping 


customers going by 


some distance 


from a big find most 


they 
possibly be impressed by even a large sign. 


center will 


prospective so fast couldn't 

In many instances studio owners are finding house 
conversions in these areas profitable and in such cases 
they are successfully using the lawns for big advertis 
ing displays. 

Whatever the type of location you must not forget 
its advertising display potential. The location must be 
seen, and The 


speed 


seen enough to make an impression 
motorist must be moving by at a slow enough 
not but thoroughly absorb displays and 
other types of advertising you may set up. A location 


that fails to provide 


only to see 


such facilities may be the sure 


death of your business. 
All of weighed when you 
contemplate moving your studio to a suburban location. 


these factors must be 


The lure of the bright new prospect should never glare 


out the fundamental 


business have 


Principles which 
assured your business success in the past. 
There’s no question but that the trend 
to the suburbs. The previously mentioned 
covering 1950 point this 


evident to our 


is definitely 


government 
statistics 


The 


in the 


up all too clearly 


facts 


eyes in our 


that 


own communities 


two years since time bear them out more 


forcefully. 


The suburbs are beckoning not only to the home 


owner but to the business man as well. He who hesi 





tates too long may find his chance has come and gone, 
20,000 


even if he is doing business in a city of 


population or less. 


The Marketplace 


(Continued from page 24) 





New extension unit 
for the Kodak Flash 
older 


Eastman Kodak Co., 
Kodak 


or will connect with other 


Rochester 4, N. Y. has new Exten 


sion Unit for Flashholders for use a ngle extension 
units to provide up to three lam; 
battery 


outlet 


Smartly-styled plastic case has standard tripod screw 


socket and extension Reflector is one of Kodak‘’s new 


metallicized plastic Lumaciads. Comes complete with one Kodak 
‘C’’ Clamp for attaching to any 
series; has 20° 


2-Way 


tubular or flat support. Is 
Standard 
short bar to use in 
with B-C pow 


Hlustrated 


wired in cord with American bayonet 


Kodak 


batteries in unit 


connector Flashguard, and 
when it is connected 


Price $11.00 


place of 
ered flash holders, are included 
Electric Co Nela Park 
recently announced six new major 
brief 


expected to 


General Cleveland 12, Ohio 
contributions in field of flash 
Improvements n 


light 


photography. In they are: 1) 
flashbulbs 
more; 2) 


existing 
10% o 


tivity o they w 


increase their output 


Improvement also n their sen 


flash at half the electrical energy heretofore required; 3) New 


unique, extruded-pin base for midget photofiash lamps causing 


them to operate more effectively in flash unit sockets; 4) Devel 
flashbulb to be called PH-8 
5) Development of new FT-118 


opment of new sub-midget 


flashtube for portable equir 


batteries almost twice the 


light of present FT-105; 6) New, attractive 


ment powered by dry producing 


convenient package 


less than five inches square and only three inches deer 


containing 12 midget-type photoflash lamps in three pack o 


four lamps each, facilitating handling, selling and carrying 


I. G 


line of 


Saltzman, Inc. are distributing in addition to wide 


lighting and other special high stand 


titles 


equipment new 


ard animation equipment for stills cartoons and trick 


ndustrial, educational, TV and 


field 


photography in entertainment 


motion picture Makers are Animation Equipment Inc 


Caesar Mfg. Co., Inc. Special illustrated folder on 


request 


Kodak Co 
Ektachrome Roll 


Rochester 4, N Y advises that 
Film, both Daylight and Type 


from $1.79 to $1.50 per roll ncluding 


Eastman 
Kodak 


been 


price of 
B, has 


tax. Film is 


reduced 


available only in 620 and 120 spooling each 


giving eight 2'%x3'% pictures per roll 


Speedlight Center now 


light Il 


announces Mighty Midget 


approved by Underwriter Laborator 


changing light beam from head-on to bounce { 


finger twist; with three-way power source system Ba unit 


carrying five-year free service guarantee with life-time quar 


25,000 flashe 


With dry 
With wet 


antee against case breakage and guarantee of 


works off house current, lists at $69.95 
$24.95 t gives 
$39.95 build-up is slightly 
Split-light 


Slave unit and 


from tube 


battery pack at rapid-fire utility 


battery pack at slower but batte 


life is longer (Siamese cord system) permit 


two flashtubes booster for st 


from ingle lamp are other accessorie 


light-weight speedlight outfit 


New line of lens 


cases by Perrin 


make eather camera bags and 


now offer complete ustom A Leather Len 


Case 1 zes ranging from n height. All are 


finest quality full grain cowhide saddle leather vede lined 


with ponge rubber bottom ushion } ona addle 


ock-stitched with olid bra 
$4.50 to $13.95. (Ik 


trated 


Porter Mfg. & Supply ¢ we Ff pplying Porte 


Self Sealing Film Binde with y € eparate 


which protects adhesive until binder use thereby assuring 


utmost ealing trength and taster mounting Binde ore 


Id in new type leatherette covered boxe 


vitable f 


or storage case are available i ze 2%an3% 


and for stereo at price ang $4.00 


on quantity and t $3 f etate film 


rotector are desired 


Harwood Manufacturing fter new 106 watt 


Harwood IV Speedlight. Power unit with batter weigh 


pounds; flash gun | pound Light outpu . guide 


50 for olor 14( t 


bers 40 to 


special processing. Features are che 


for X-type synch hutter ther for 


hutters) optiona extra power when 


faced reflector olor corrected f . hell flashtube 


ng one or two exten ¢ long battery te 


1/1,000th econd flash duration ) olor temperature 


vitable for daylight color film » | 10 batterie 


hutters only, $ 


gun for X-type 


hutter $120.00 Three tyr 


able at prices from $32.00 


costs $30.00 


Taub 
Kit con ting 
machine and 


at $11.90 complete 


enter, through | 


pound measure la 
are nestled in cavitie 
method of binding ame 


sibum 


Sawyer’s, In 


for their View-Master amera, ec 


and fitting nuagly over One 


of harpest focu to 34 
respectively 25” to 
vitable for portraiture and 


and cientific application View t > attach 


ment compensates for vertica aralla . omplete 


$14.75. (llustrate 


Close-up attachments 


for the Viewmaster 


stereo camera 
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The Graflash B-C, 
flash unit for the 
lex “22” 


new 
Graf 


&, N.Y 


unit 


Rochester 
flash 
Attaching to 


Graflex, Inc Graflash B-C, 
designed for 

Graflash 
positioned 
Takes 


reflector 


announce 
new battery 
99" 


no adjustments for 


capacitor especially 


Gratilex shoe on side of camera, 


requires synch.; is automatically 


to provide even illumination over entire picture area 
has 
hot 
flash extensions 


Price $9.95 


bayonet base lamps; specially designed parabolic 
automatic bulb 
standard type 


finish 


aid to eliminate spots; has ejector; 


life 
(Illustrated) 


provision for Uses long 


battery in attractive dark gray 

Aunt Mary Birthday Clubs of America, Inc., 
Blyvd., St. Louis 3, Mo 
is interested their 


1700 Delmar 


will send to any studio owner 
entitied 
Their 


and during 


who 
24-page booklet Five Simple Steps 
director of studio 
the 


whole promotional 


to Selling More Photographic Portraits 


relations stopped in to recently 
about their 
this booklet 


members, being only a 


see us course 
plan 
been 
their 


our 


of a lengthy discussion 


showed us Heretofore it has 
their 
this offer to mail it 
own suggestion. Write for 
THE PROFESSIONAL, 
be glad did 


Romances magazine, 


for studios, 
small part of 
the 


letterhead, 


reserved for 


service, and free is result of 


one on your mentioning 
receptionist will 
with Modern 
be running a nation-wide child 
the benefit of their 
You 


and both you and your 


you Incidentally, in conjunction 
they will 
ren’s contest 


than-700 


also 


more 
that, 


commencing in July for 


studio owner members might ask about 


Products Co 
Film 


Super Tomic full 


with exposure 


now have in 
which, 


color at 


production 
their Super-Tomic Color 
125 daylight, 
black-and-white 


perfect 


index of 


shooting speeds of fastest 
Fast 


rendition; 


permits ama 


teur film 
with 


conditions 


action can be stopped easily 
color shot light 
the Since speed makes 


improved depth of field 


color may be under 


formerly out of question 


possible use of smaller stops, results 


Available now only in 35mm size, price is $3.95 for 15-exposure 


roll, $5.95 for 30-exposure, both prices including processing 


introduced new 
but 
thawing 


Electrochemical Laboratories have 


with 


carbon 
ink, 


pens 


covering power of India ink fountain 
Adheres 
smooth plastic 
flake off 


samples 


usable in 


and unharmed by freezing and excel 


lently to glass, all types of film and numerous 
Dries in 
Called 
exceptional 


(Ilustrated) 


surfaces two minutes, does not when film 


is bent Fearon’s Acetate Ink indicate its 


value for writing or lettering on films or plotes 


re ee 


Fearon’s, ink 


for 


a new 
writing on film 


and plastic surfaces 
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Bolsey’s latest cam 
the B-22 Set-O 


era, 
Matic 


Bolsey Corp. of : that think 
which automatically 


flash 


America announces ‘‘camera 


B-22 Set-O-Matic, 
settings 


for you’ in its Bolsey 


computes diaphragm and sets correct stops for 


relation to distance of from 
full 
corrected while 
the 


because focusing is 


photography in 
Also 
matically 


camera subject 


provides latitude in motion, diaphragm being auto 


focusing is done as subjects move 


toward or away from camera. Finally automatically pre 


vents wasted shots stopped at point where 


exposure should not be made with film and flashbulb combina 
Takes all standard 


with all 


tion black-and 
flashbulb 


distance 


being used types color or 


white 35mm film; works standard midget 


No knowledge or calculation of guide numbers or 


necessary. (Illustrated) 


ec. I, du 
ready 


‘ -e., 


quality 


Pont de Nemours Wilmington, Del 


have new high optical plastic filter (expected 


to supersede present lacquer-protected 
with Du Pont Varigam 


Varigam Filters 


gelatine filters) designed 
specifically for 
These 
clear, durable, 
Mounted 


plastic 


use 
Plastic 


variable contrast 


paper are optically flat and 


have scratch. and surfaces 


black 


packed 


moisture-resistant 
filters consist of 2'%2" 


filter 


(one size only) 
with 2%" 
in sets of five or 10 in 
Moulded black 
enlarger 


square 


frame circular aperture; 
box which 
holder, 


also available. On 


are 
plastic 
filter 


serves as handy 


file plastic fastening securely to 
barrel, is 
be had in 


to yellow and with 


lens special order these 


filters may unmounted sheet form. Colors range 
from blue them Varigam 


can be made to 


produce normal from any 
soft 


be produced 


print negative ranging in contrast 


from to hard or, 


the 


conversely, 10 degrees of contrast can 


from same negative 
Eastman Kodak Co., Rochester 
Dye 


computer for 


4,N.Y $1.00 


simple dial-type exposure 


offers, for 


new Kodok Transfer Dataguide, 


calculating color printing from 


Matrix 


film 


exposures color 


separation onto Kodak 
Pan Matrix 


time density 


negatives from color 


the 


film and 
Dials 


aperture 


negatives onto Kodak relate four 


variables exposure lens and magn 


fication, providing exact 


This 


exposure times at 


Kodak 


varying 
Print 


enlorger 


lens openings replaces earlier Exposure 


Computer 


Seal-It 
and others, at 


Company offers Laminating Service to photo 


graphers retail prices ranging from 50c for 


sizes to 3x5, up on larger sizes, of 


30% 


who 


which photographer retain 


mailing item with 70% of amount collected to Seal-It 
laminate and Photograph 
“sandwiched ’’ layers of 


Documents, 


return in few days perma 


nently between two wear proof plasti 


diplomas, licenses, all types of and 


thus be 
ing but 


paper card 


may permanently protected. Photographer needs noth 


display card with actual sample and price schedule 


which will be supplied on request 


Hopwood Studio 


Continued from page 32 


sible about copy themes and selling points to be 


featured.” 


“We think of our photo-story here as a packaged 








PHOTOGRAPHIC PAPER BACKGROUNDS 


It's Seamless!! Immediate Delivery 
107” x 12 yds.—only—$ 7.95 
107” x 50 yds.—only—$29.95 
COLORS: White, red, pink, orange, deep blue and 19 others! 
Specify color or write for information 
’ Guaranty Bidg., 
RABE’S STUDIO, 


W. Palm Beach, Fla 
or 163 W. 26th St., Erie, Penna 





idea or unit — sort of industrial survey. Many times, 
it's a thoroughly new idea to the agency man and 
gives him something novel to suggest to his client.” 
The Denver studio has a 
square feet for its operations at 


the Colorado Springs branch 


total of five thousand 
1515 Tremont 


concentrates on 


Place; 
scenics 
and murals, and has two thousand square feet of space 
available, 

D. L. Hopwood, their owner, spends much of his 
time in Colorado Springs but manages to keep an eye 
on both branches, because Jack Foster is out on loca 
tion so much of the time. 

For promotional reasons the Hopwood Studio holds 
memberships in the Denver Advertising Club, the Den 
ver Chamber of Commerce and the Convention and 
Visitors Bureau. It carries a quarter-page advertisement 
in the photography section of the Denver telephone 
directory plus an occasional page in an art annual, or 
a club program, with at least ten percent of the adver- 
tising appropriation going to direct mail. 

The photographic quality plus the promotional 
effort have paid off in boosting the studio gross eighty 
percent in the past twelve months since Mr. Foster took 
over the commercial department. He feels that much 
of this gross increase is due to his development of 
the industrial photo-story and to the satisfied custom- 
ers who spread the news of these photo-stories at 
industrial conventions, resulting in additional requests 
from out of town industries or their agencies. 

“It all adds up,’ Mr. Foster concluded. “The assign 
ments come in due to work performed in the past; 
we keep our eyes on the lens and the darkroom; we 
get the work out on time; every now and then we ask 
our auditor how we're doing. The minute we get a 
negative answer to that question — should that finan 
cially unhealthy day arrive — we'll develop another 
specialty such as our photo-stories; but right now that 
day seems far off because we haven’t really begun 
to saturate our market on these so far. Nor do we see 


the end of them in either 1953 or 1954.” 


Katherine Young 


Continued from page 44 


she wanted to photograph and asking for an interview. 
At first she 


necessarily 


showed portraits of men who were not 


celebrities but whose faces were interest 


ing. One famous man recommended another and now, 
although Miss Young works 


only on commission, she 


has a steadily snowballing clientele of famous faces. 


The Nicest Thing 
That Can Happen 
To A Cherished 
Photo Is to Frame 
It in an 


pion tee 


Catalog available from Eastman Kodak 
Stores and Other Principal Photo Supply 
Distributors. 


S$. E. OVERTON CO., South Haven, Mich. 





In Europe the same avalanche of success began 


to Robert 


then Foreign Minister of France. The resulting remark 


with a single introductory note Schuman, 
able portrait gave Miss Young entree into nearly every 


presidential palace and prime minister's dwelling on 


the free side of the continent. 

Clients, both 
from a couple of 8x10 proofs. The only important dif 
and the 
is the weight of the paper and the print quality. Most 
11x14. Lately, 


tendency 


famous and not-so-famous, choose 


ference between the proofs finished prints 
finished prints are ordered on 8x10 or 
Miss 
ordering a 


however, Young has noticed a toward 


larger print suitable for hanging over a 


mantel. This seems an appropriate recognition of the 
dignity of photographic portraiture. Her unretouched 
negatives can stand almost any degree of enlargement 
Another trend color takes 


is toward Miss Young now 


two 5x7 Ektachromes at every sitting. She carries colored 
paper 
sitters order an enlargement of the original 


backgrounds with her for these shots. Many 
5x7 and 
demand that the enlarged transparency be delivered 
complete with frame and lightbox 


The dignity that Katherine Young lends to portraits 





The Miniature 
LOCKETS 
AND CASES 
You Have Been 


Looking For 


Our new catalog is now 
ready 
Request your copy 


THE J. LEVI 
COMPANY 


Manufacturers of Leather 
Cases and Miniature 
Photograph Frames 

6 West Mt. Eden Ave 

New York 52, N. Y¥ 
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Camp Photographers 


Send for a sample of our colorful 


PLASTIC BOUND 


of 10 or more 5 x7 prints, sold to campers 
for as little as $2.00 with an excellent profit 
for YOU! Our Camp Plan is a proven money 
maker and will help you to: 


Eliminate Competition ¢ Increase Profits 


ALSTON STUDIOS, INC. 


110 EAST STREET, EAST WEYMOUTH 89, MASS. 











of important men has been recognized by 


art as well as photography. The first 


critics of 
and only — 
of photographs at the Washington's 
famed Corcoran Art awarded to Miss 
Young. She has exhibited at the Architectural League 


in New York twice, and both were one-man shows. The 


“one-man show” 


Galleries was 


Museum of New Mexico in Santa Fe has also shown 
Miss Young's portraits 
this 


add them to her gallery of portraits. 


As new men of distinction ap- 


pear, camerawoman of distinction will no doubt 


‘Tis Here, Maybe! 





(Continued from page 22) 


@ Mrs. Cora F. McCord, South Carolina’s grand old lady 
of photography, announced on April 5 
weeks before her 78th birthday 
her 


the 


about seven 
that she was closing 
studio for good and retiring. Since her husband, 
A. McCord, died in 1913 she had car 
ried on his studio in Laurens, S. C. Actually she had 


WE CAN SAVE YOU MONEY!! 


use all or @ portion of these services 


@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 
ROYLAC STUDIO 7300 VINE STREET 
CINCINNATI 16, OHIO 
“The Photographer’s Finisher’’ 


Miracle Solution 


Process . . . megative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; ~ a a new, 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothly. lie flat. release their dyes at a uniform rate. 
For at ble and prices write, 

Box 192. San Francisco. California 


late Luther 














for e difficult retouching 
problem . . . The Dyacol 
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EVENTUALLY 
Why Not NOW? 


Transparent—Baby “Put” 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, 


Stays 


Pa. 








KFLASIBULBS 


© Sylvania 


WHOLESALE 


RELIANT PHOTO SERVICE 


13th Avenue Brooklyn 28, N. Y 


General Electric @ Westinghouse 


IMMEDIATE DELIVERY 
SEND FOR PRICE LIST 


7810 











started in photography in Tallapoosa, Ga., in the 1890's 
and some years later, learning that Mr. McCord needed 


someone to run his studio while he attended to other 


business affairs, took the position. During the Spanish 
American war she moved to Greenville, S. C., near an 
Army camp and opened a studio but, dissatisfied with 
conditions, gave up and returned to Mr. McCord, whom 
1903. 


MISCELLANEOUS 


LOW-COST PHOTOMOUNTS at money saving prices. 5x7 folders, 
$4.80/100 ($5.60 feather-edged) for our attractive, rich maroon, 
white or gray. We have no distributors, salesmen or other 
middlemen costs —— you pocket these expenses. Photographers 
nation-wide are buying and reordering 3x5 folders @ 
$3.00/100 ($3.80 feather-edged) there must be a reason 
2x3 folders, F.O.B. here @ $2.25/100. Write for price list and 
free samples. 1,000 lower and our discounts are from 
2 to 10, making your net cost rock bottom. Buy factory direct 
from Penn Pnotomounts, Glenolden, Pa 4-3¢ 
PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards mounted blow-ups, etc. Our reproduction 
guaranteed as a) than ginal. Den’t 
down quentity order We do the you get the money 
Send today for ice list. Satisfied 
from Mulson Studio, P. O 
Bridgeport, Conn 2-tf 
PRINTING AND TRANSFER, by M. M« 
nformed that this little 26-page 
1933 one of the best and most 
ubject 


she married in 








our 


rates 


better your or turn 
work 
free samples and complete pr 
customers coast to coast since 1936 
Box 1941, 
THE ART OF BROMOIL 
Kinley. | have been 
booklet, though printed in 


practical works on th 


reliably 


and have therefore acquired the 
entire balance of the edition send me 50 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-tf 


If you want a copy, 





Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 


See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St. Boston, Mass 








PASTEL PAINTINGS 


sparkling pastels. Your prints done as 
free hand effect plus perfection of 


ALSO SALON OILS 


DOROTHY CARVER STAFFORD 
Falls 2-7025 
Glens 


Vibront, 
ings, for 
children 


beautiful etch 
color. Ideal for 


Telephone Glens 


41 W. Notre Dame St Falls, N. Y 























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 











CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK... 1. ssi. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


“net DEVOLITE CORP. “°° 
BRUNEAUL ... 4 


... if your camera and film 
the finest tripod buy could talk, they’d shout .. . 
STURDY .... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT .. . 
from 24 to 54 inches, i ' ‘ 
360° pan ning. No fy bs HEY, PUT “PUT ME IN 


FIDELITY FIDELITY 
cranking necessary. f : HOLDERS IN ME! HOLDERS! 


PNEUMATIC RUCCED ACCURATI 
CUSHION ... y EASIEST 7 

Lowers camera smooth- , q sie } 

ly, safely. 

EGE 3. 

weighs less than 9 Ibs. : 

DURABLE ... Ask your dealer, or write 


for FREE literature 
will last a life time. 


Niire Us TODAT, Ok | /ipELITY 
FOX PRODUCTS CO. MANUFACTURING CON 


e i ; J 5147 W. Jefferson Blvd., Los Angeles 16, Calif 
4716 N. 18th St. Philadelphia 41, Pa. . J 





With FIDELITY HOLDERS you 


can always tell the difference. 
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COLOR ATTENTION PHOTOGRAPHERS: 


We have helped many photographers in- 
crease their annual income substantially 
with a thriving school business. 


We supply 70mm film & camera, 


provide complete instructions, then process 


Phot- O- Chrome your work promptly. The resulting quality 
portraits and wallet prints from retouched 
negatives are ideal for schools and other 
volume markets in your locality. 

CLEVELAND COLOR SERVICE Write or wire collect today for complete information 
3974 East 131st Street 


Dept.P.P. Cleveland 6, Oblo RICHARDS AND DONOHUE 


950 RIDGE ROAD WEBSTER, NEW YORK 


CANDID WEDDING photographers increase your business. Mail 

CIRKUT CAMERAS our illustrated booklet to prospective brides. Write for sample 
and details. Telaak Studio, 3090 Main St., Buffalo 14, N. Y 

OFFICIALLY SERVICED 46 


Bought — Sold —Overhauled SCHOOL PHOTOGRAPHERS—Process 35mm or 70mm film auto 


matically. Bridgamatic develops and dries quickly. Pays for 
itself. Reasonably priced 16mm Reversal, negative/positive 

GABRIEL ALLEN — 15 EXCHANGE PLACE ia cin We WLR E Casne Beco oat WF 
JERSEY CITY, N. J. 52nd St., New York 19, N. Y 4-3 


COMMERCIAL AIRBRUSHING, complete portrait finishing service, 
dye transfers, Ektachrome processing (sheet films). Kolor Kraft 


P. O. Box 8, Rochester 17, N. Y 6-4 
PLASTIC-SEALED PHOTOS BIG SALE. Real bargains. All goods sent on 15 day trial and 
money refunded if not satisfactory. 8%" Turner-Reich F/6.8 in 
ADDS NEW BEAUTY AND PROTECTION shutter, $100.00; 24” Steinheil Process lens F/10 in barrel, 
Inexpensive service to the profession assures lifetime $40.00; 12” Cart Zeiss Apo-Artar in barrel F/9, $140.00; 21° 
protection from wear, soiling, curling - looks expensive Cooke Apo-Process lens F/10 in barrel, $175.00; 8%" Kodak 
and rich, yets costs as low as 10c each for Wallet Size Anastigmat F/7.7 in barrel, $30.00; 7” Hugo Meyer Aristo 
(2%x3%) in quantity stigmat, wide angle, F/9 in barrel, $40.00; 162” Goerz 
Sam Day Service Dagor in Synchro shutter F/7.7, $250.00; 18” Cooke F/4.5 

“ e ve Cc 


s ns . . in barrel, $150.00; 12” Turner-Reich F/6.8 convertible in 
Send for Free Samples and Price List shutter, $125.00; 10” Ilex Paragon F/4.5, new, in barrel 
. . $105.00; 12” Ilex Paragon, new, F/4.5, in barrel, $150.00; 
Chicago Plastic-Seal Laboratory | 12° Go: bovor'F/6'8 "new. in bowel,” $190.00, 10" Boure 
‘ & Lomb IC Tessar F/4.5 coated, new, in barrel, $135.00; 12 
129 W. FULLERTON AVE CHICAGO 39, ILL Carl Zeiss Tessar F/4.5, like new, in barrel, $135.00; 12” 
Bausch & Lomb Protar in shutter, combinations 19'2", 23%" 
$180.00; 10%” Turner-Reich F/6.8, new, in Synchro shutter, 
HOOK ON WAIL $155.00; 18” Dallimeyer Stigmatic convertible F/6, Waterhouse 
ROLLER SCREEN stops, $100.00; 5x7 Bausch & Lomb Protar wide angle F/18 
2-in-1 black & gray or white in barrel, $30.00; 8%” Schneider Xenar F/4.5 in Compound 
54" wx96" $16, on-stand $22 shutter, $80.00. All makes view cameras and 8x10 studio out 
\ {seamless cloth to 150”) fits at bargain prices; 5%” Voigtlander Collinear in shutter, 
Improve Studio & Save Time $20.00; 16” Carl Zeiss Tessor F/4.5 in barrel, $200.00; 12” 
BLACK -. Inexpensive draw drapes and Carl Zeiss double Protar in Compound shutter, F/7.7, $180.00; 
track, ceiling or wall style 12” Bausch & Lomb IC Tessar F/4.5 in Studio shutter, $100.00 
All fabrics, colors. Send siz Hundreds more. State requirements. Send for new list of 
CAMDEN ARTCRAFT CO. lenses. Fifty years without a displeased customer Joseph 

180 N. Wacker Dr., Chicago 6 Smith, 735 Fulton St., Brooklyn 17, N. Y 


FREE ON EVERYTHING = 


Our new 1953 


’ ae New Extra Fine Grain Developer 
REQUEST! aie angie ws PROMICROL 


describes and il 

DEVELOPER REPLENISHER 
600 cc (20 oz.) $ 1.10 2% litre (90 oz.) $ 4.00 
mean extra profit for you everything 950 cc (32 oz.) 2.00 10 litre (2-1/5 gal.) 10.75 
. ; h 2% litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 
in cdloring from miniatures to oil paint 






































lustrates our wide line of services which 


. Send for free specimen copy of our monthly magazine 
ings, In a range of prices to fit the SNAP SHOTS containing bargain lists. 


pocketbook of any customer 
Write for it today 


GEO. INC. 
THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 57 East 9th Street New York 38, N. Y. 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organizations Dates City Headquarters For Information 
Hotel Write 





Mississippi-Alabama June 29-30 Jackson, Heidelberg A. C. Keily, Pres., 3005 - 7th 
Assoc. Photogs. Miss. Ave., S., Birmingham, Ala. 





Texas Photog. Assn. July 25-27 San Antonio Plaza Vernon L. Booth, Sec., 
181 N. Sam Houston St., 
San Antonio 1 





Tennessee Prof. July 19-20 Knoxville Andrew D. E. Dickerson, Sec., 
Photog. Assn. Johnson Box 300, Shelbyville 





Prof. Photog. Assn. July 25-28 Long Beach Wilton Nan Wallace, Sec., 
of California 6114 Medac Place, Oakland 





Photog. Assn. July 26-28 Omaha Paxton Carl E. Landgren, Sec., 
of Nebraska 1009 B St., Schuyler 





Virginia Prof. July 26-28 Richmond John Marshall Charles Kiraly, Sec., 1513 W. 
Photog. Assn. Main St., Charlottesville 





Minnesota Prof. Aug. 3-5 St. Paul St. Paul Don. Rickers, Sec., 
Photog. Assn. Worthington 





Rocky Monntain Sept. 13-15 Denver Albany Lerwell Lucas, Sec., 2917 
Prof. Photog. Assn. Holiy St., Denver, Colo. 





Photog. Assn. Sept. 13-15 Swampscott New Ocean Anton Hanania, Sec., 26 
of New England House Emerson St., Newton, Mass. 





Prof. Photog. Assn. Sept. 20-21 Parkersburg Chancellor Charles F. Gruber, Sec., 3814 
of West Virginia lith St., Wheeling 





Prof. Photog. Assn. Jan. 31- New Orleans Monteleone Donald D. White, Sec., 705 
of Louisiana Feb. 1, 1954 Virginia Ave., Bogalusa 





Arkansas Prof. Feb. 13-15 Fort Smith Goldman Don Winters, Sec., 
Photog. Assn. 2605 Kavanaugh St., 
Little Rock 





Photog. Assn. Feb. 28-Mar. 2 Lansing Olds Frank LeClear, Sec., 
of Michigan 508 Hollister Bldg., Lansing 





Ohio Prof. Photog. a q Columbus Deshler- James R. Israel, Sec.. 9 W. 
Assn. Wallick High St., Mount Vernon 











BIG SALE. Real bargains. Kodak Ektor 127mm F/4.7 in #2 FOR SALE: Eastman Automatic contact printer, Model C. Per 
Kodak Supermatic shutter with Heiland solenoid, $37.50; Wol fect condition. Bargain. Harry Dutchyshyn, 2384 Franklin St 
lensak 162mm F/4.5 enlarging Velostigmat (coated), $49.50; Augusta, Ga 6-1 
Bausch & Lomb Zeiss Protar Series 1V wide angle in barrel, 
$75.00; Goerz Dagor 8%" F/6.8 in barrel, $110.00; Kodak 
Commercial Ektor F/6.3, 14”, coated, in barrel, $175.00; #2 photography to handle assignments in own areas. For complete 
F/4.5 Eastman diffusing disc, $9.75. Johnson Photo Co., Atlantic, details write A-25 care this journal 6-2« 
lowa 6-1 SPEEDLIGHTS, PHOTOGENIC home portrait and stands. Used 

6 months. $230.00. Dwight Barnes, Cokato, Minn 6-1 


WANTED: Men or women skilled in |6mm_ motion picture 


MAKE YOUR prints easier, much faster, with an Easomatic 

multiprint easel and your present equipment; inexpensive. Ten WANTED: 7x17 of 7x15 film holders or film sheafs. Condi 
days free trial; sold direct from factory to you. Write for liter tion unimportant. Gradler Studios, 701 Main St., Mount Pleas 
ature. B.M.D. Manufacturing Co., Lakeview, Ohio 6-1¢ ant, Pa 6-1 


PORTRAIT FINISHING DISPLAY CASES 


DEVELOPING, PROOFING, RETOUCHING, 

PRINTING, ENLARGING, COLORING, COPIES 4 TYPES IN EXTRUDED ALUMINUM. ALL 

. . + @ finishing service at reasonable prices. Fine quality SIZES PRICED TO FIT YOUR NEEDS 
and fast dependable service known the country over. For Intormation Write 


priite for OSBORNE LABORATORIES POBLOCKI AND SONS 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 
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PORTRAIT AND COVAMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


21 EAST VAN BUREN ST, CHICAGG.ILL. 











Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


- 


Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 











WRITE FOR 
PRICE LIST 


QUANTITY 
Quality Prints 


An example of our low 

prices: 

8x10 Prints 1M $65.00 
500 $37.50 
100 $8.50 


Send for price list today 


MAJOR PHOTO CO. 


1210 N. Clark St., Dept. P, Chicago 10, lil. 
RRR SI 
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Write for prices or send film 
7273 Santa Monica Boulevard 
‘oe eek © Baek Bi Dept. D, Hollywood 46, California 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 














HELP WANTED 


The insertion of an advertisement under ‘Help Wanted‘’ 
carries with it the obligation on the part of the employer 
to onswer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly 
The publishers will appreciate being advised when employ 
ers fail to accord this courtesy to employees 











HOME PORTRAIT unit needed to operate in and out of Denver 
Unusual split profit deal. See ‘‘feature’’ article in March issue 
this magazine. Peter Berkeley, Brown Palace Hotel, Denver, 
Colo. 4-3 
AGENTS WANTED. Resident commission salesmen in various 
territories with car to call on photographic studios, for reput 
able manufacturer of photo mounts. For complete information 
state experience in selling photographic studios, kind of lines 
now selling and territory you travel Write N-42 care this 
journal 6-1 


POSITION OPEN for experienced photographer's assistant in 
a small Wisconsin city or for energetic young man _ interested 
in learning professional photography. Excellent opportunity for 
veteran with limited disability. Write N-43 care this journal 

6-1 
WANTED: YOUNG commercial photographer. Must have exper 
ience and good references. A. Chas Hinkle, 118% East 8th 
St., Chattanooga 2, Tenn 6-2 


SALESMEN WANTED by long established manufacturer of 
photographic mounts. A number of select territories are now 
open for successful men experienced in calling on. portrait 
studios and photo finishers. A full time permanent sales oppor 
tunity. Territorial protection A nation-wide distribution. Write 
full particulars to W-39 care this journal 6-1 


WANTED: COMPETENT home portrait crew, manager, or camera 


man. Any reasonable deal accepted. Everything furnished. Write 
316 Hobart, Grand Rapids 7, Mich. 6-2 


THAYER & CHANDLER /. 


fer the perflenler erftst 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN ST®FE., CHICAGO 7, ILLINOIS 





PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 
NU-WAY COMPANY _ “iits for 
1702 WEST CENTRAL AVENUE 
TOLEDO 6, OHIO 








Professional Dealers Who Want Your Trade 





AKRON, OHIO—Metzger Photo Supply Co., 1091-3-5 South 
Main Street; 52 East Mill Street. 


MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South 5th Street. 





ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. 
AUSTIN 21, TEXAS—Capita! Photo Supplies, 2428 Guadalup 





NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. 





Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, Inc., 309 North 
Charles Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. : 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 

















CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 


CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 


CHICAGO 6, ILL.—Norman-Willets Co., 316 West Washington 
Street. 

CINCINNATI, OHIO—Eastman Kodak Stores, Inc., 27 West 4th 
Street. ee Site oe en 
DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 

Street, Box 1710. 
DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 
fornia Street. 


INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capito! Avenue. 











NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 

NEW YORK 17, N. Y.—Grand Central Camera Exchange, Inc., 
1 East 43rd Street 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902 
910 Broadway. 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. 

NEW YORK CiTY—George Murphy, Inc., 57 East 9th Street 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street. a 

PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
Street. : ; _ 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 


ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 




















SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 

i. i ae F 

SEATTLE, WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 
Avenue. ab. ante 

SYRACUSE 2, N. Y¥.—Ffrancis Hendricks Co., Inc., 339 South 
Warren Street. 











KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 


MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 745 North 
Milwaukee Street. 











PORTRAIT PRINTER, first class experienced man wishing steady 
employment; good opportunity Write M-33 care this jour 
nal 6-1 
PORTRAIT PHOTOGRAPHER, first class man wanted for an 
established firm, experienced in school work; good opportunity 
for right man. Write M-34 care this journal 6-1 
RETOUCHERS — FIRST class retouchers wanted with ability 
to etch and make corrections. Write M-35 care this journal. 6-1 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 
4, Ul. 4-17 








Make up your mind- 


—once you've tried Probus Print Lustre you'll find you can’t get 
along without it. it’s tops as a medium—in oil coloring right 
through—from tinting to canvas—so say professional workers 


WOLFF & DOLAN gi tcncisco 21, call 


TOLEDO, OH1O—George |. Kohne, Inc., 602 Summit Street 


WASHINGTON *, D. C.—Fuller & d‘Albert, Inc., 815 Tenth 
Street, North West. 








WICHITA, KANS.—lLawrence Photo Supply, Inc., 409-411 West 
Douglas. 


WASHINGTON 4, D. C.—Brenner Photo Co., 933 Pennsylvania 
Avenue, North West. 


PASTEL PORTRAITS — new and charmingly different oil 
techniques, contour tinting. Elizabeth L Carver, 155 West 
Main St., Bennington, Vt 3 
COLORING PRINTING RETOUCHING. Quality quaran 
teed. We have served the professional photographer nce 
1874. Sprague-Hathaway, Inc West Somerville, Mass 5-4f 
RETOUCHING GUARANTEED by Baldwin‘s Studio. Prompt serv 
ice. 3x5 Deluxe 50c per head. Box 353, Sta. A, Atlanta, Ga 
Amherst 2280 5 

COMMERCIAL — PORTRAIT negative retouching. All correction 
Best quality. Q. W. Piper, 8 E. Huron St., Chicago 11, Ill. 5-3 
AIRBRUSH RESTORATIONS, black and white or color. Light and 
heavy oils. Work guaranteed. Ann Shelton 207 Union St 
Bennington, Vt 6-l¢ 





We Pay HIGHEST PRICES 
Used, Sienatenn Safety Films 


PLASTOFILM, INC. Wheaton, Illinois 











Speeds up sittings Permits more presentable proofs — 


and School Work —- Send for Descriptive Literature 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 
Use the Macvan Twin Lens Reflex Camera 


Has an automatic parallax Eliminates the focusing cloth 
Cuts film wastage Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


the camera that 


San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement ore set in capitals; no other display being permitted 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 
MAKE ALL CHECKS PAYABLE. and address correspondence, to 
Charles Abe! Incorporated, 519 Caxton Bidg., Cleveland 15, 

Ohio. 








EXPERT RETOUCHING. Fast, dependable service. June Gossett, 
1227 6th Ave., New York, N. Y 6-1c 





STUDIOS FOR SALE 


PORTRAIT STUDIO, southeastern Ohio. 1953 gross $18,000.00, 
$7,500.00 net. Sale price $7,500.00. Pay for your business in 
one year. Write F-65 care this journal 6-1c¢ 
EXCELLENT OPPORTUNITY. Largest studio in area. Established 
60 years. Skylight. $2,500.00. Henry Laverdure, Enterprise 
Mariboro, Mass 6-1c 





PORTRAIT STUDIO in Indianapolis, Ind. Old established studio, 
excellent reputation, one owner 40 years. Fine opportunity for 
young man. Can make investment back first year. $10,000.00 
will handle. Write C-80 care this journal 6-1 
COMMERCIAL STUDIO, completely equipped and well established 
in large eastern industrial city, doing commercial photography 
and television and industrial movies. Write H-35 care this 
journal 6-1 
PORTRAIT, COMMERCIAL studio, city of 20,000. Studio esta 
lished 38 years, a going buesiness. Fully equipped. Owner 
wishes to retire. Price $3,000.00. Write Nelson Studio, 520 
Mendocino Ave., Santa Rosa, Calif 6-1 


star antan in PHOTOGRAPHY 


You must know and use latest equipment, 
“tricks-of -the-trade.”’ Low-cost SHORT-TERM 
courses meet special needs of experts, appren 
tices. Our 43rd year. Also Home Study Course 
Big FREE bouk. Write, call, phone TODAY! 
NEW YORK INSTITUTE OF PHOTOGRAPHY 
Dept. 66, 10 West 33 St., New York, N. Y. 





PORTRAIT STUDIO, situated in the heart of the fabulously 
wealthy city of Victoria, Texas, population 32,000, trading 
center for four progressive towns, each a distance of 28 miles 
Rich oil fields; cattle ranches and local enterprises enhance 
its valuation. Du Pont is a permanent asset and has recently 
enlarged its plant. Foster Field (jet flying school) is perma 
nent. Owner wishes to retire. Write Pickering Studio, 208 N 
Main St., Victoria, Texas 6-1 
PORTRAIT STUDIO, ground floor, downtown location. Estab 
lished 16 years in Oshkosh, Wis., population 41,000. Priced 
for quick sale due to ill health. Write Jos. Staudenraus Studio 
Oshkosh, Wis 6-1 
WILL SELL or want photographer with full time wife assistant, 
buy interest established studio, take full management, later 
purchase balance from profits. Will guarantee starter income 
Dean Studio, Encinitas, Calif 6-1 
PORTRAIT, COMMERCIAL, in fastest growing and most beau 
tiful city Florida‘s Gold Coast, center of city, low rent, best 
reputation. Present tie-up assures several thousand income. Un 
limited possibilities. $4,500.00. Real discount for cash. Might 
consider working partner. Write P-84 care this journal 6-1 





SITUATION WANTED 


The insertion of an advertisement under ‘'Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











PORTRAIT AND COMMERCIAL photographer, 20 years exper 
ience in all phases of photography, retouching and oil color 
ing, desires position in quality studio in Texas, Dallas or 
vicinity preferred. Write A-26 care this journal 6-1¢ 





@ it dries Glossy as well as 
Matte prints on ferrotype 
tins® without scorching. 
Dries prints up to 11x14 
size and dries them flat. 
Dries a full load of 50 
8x10 or 400 3x5 in one 
hour, with no steady at- 
tendant necessary. 


The cabinet is made of 20 
gauge steel and painted a 
light brown crackle finish. 


© Simple to operate. Patented 


MIDG-O CO. 8863 Avis 





MIDG-O! “3 'iinea™™™ 


@ Two dryers in one 
Inexpensive to operate. 

@ No furled edges — No 
blisters. 

@ Same drying time on 
damp muggy days. 
Takes only 14x24" of 
space. 

*Does not include tins 
See Your Dealer or Write 


With Regular 79 50° 
Blotter Pack e 
With Delux Blotter 


eee gal 25 


Muslin Blotters 


Detroit 9, Mich. 
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MAKE A 


paintsss QUANTITY 
on PRINTS 


Don't turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit 
Service and quality guaranteed. Typical prices: 
Write for samples and 
complete price list so 
you're ready to quote 
on the first sample job 
that comes along. 

SPECIAL 


KIER PHOTO 
—" SERVICE 


PHOTOGRAPHERS Dept. PR., 1265 West 2nd Street 
Cleveland 13, Ohio 


Post Cord 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 








Sermice to the Profession 


High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures 

Attractive Pencil and Pastel Sketches from your negative: 
and photographs 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


1021 N. Wells St Chicago 10, Ill. 








Send for 
Free 
Catalog 


woud AIR 


RNA 
ay13 ¥-cAutO 


@ Why lose val 
vable SILVER each time you change 
your ‘fix’? TAMCO Collectors turn 
this waste into extra CASH for 
you, as well as SAVING changing 
time and chemical cost by length- 
ening efficient life of standard or 
‘“Fast-fix” up to 50%! 

Size ‘“‘A’’ TAMCO Collectors for 
print tray or portrait tank: $5.00 
Postpaid Replacement units fur 


nished FREE of charge each time 
Order now, or 


WRITE TODAY FOR DETAILS! 


STATES SMELTING 
& REFINING CO. 


615 VICTORY ST 
LIMA, OHIO 


“AMCO 


SILVER COLLECTORS 
——- 





HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep 
tionally good photographs by our readers 

THE BEST !S featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis 
playing the original and the Blue Ribbon repro 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale 


THESE SIMPLE RULES must be followed 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete 

. No one may submit more than three photo 
graphs in any one Contest. 

. Entries must not have been published or 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed fiat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bldg., Cleveland 15, Ohio 


TENTH CONTEST 
CLOSING DATE is June 15, 1953. 


FROM ENTRIES RECEIVED between March 16, 
1952, and June 15, 1953 the judges will select 
Blue Ribbon Photographs for August, September 
and October 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY 
—WNOW! 
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HOLSON 


HOLSON STEREO WEDDING ALBUM—model 3D-100 


A genuine, luxurious Holson album. As the bride 
opens it, she'll discover the magic Stereo for herself. 
Includes the exclusive Holson “Wedding White” 
self illuminated Stereo viewer. 


HOLSON CANDID-STEREO BRACKET 


One photographer, one flashbulb, one exposure — 
two pictures. Use your Speed Graphic and Stereo 


camera simultaneously. The Holson Candid-Stereo 


Bracket couples the two cameras together ingen- 
iously, eliminates the need for a second photogra- 


pher and cuts bulb costs by 50%. 


accessories for 


STEREO 


profits 


HOLSON STEREO WEDDING CHEST—model 3D-200 


As beautiful as her wedding gown, as romantic as 
her wedding photographs. Any bride will be proud 
to display this hand finished, two-tone Ivory plastic 
chest on her living room table. Includes Holson 
“Wedding White” 


V jiewer, 


HOLSON STEREO SLIDE BINDERS 


Now you can actually mount a complete Stereo roll 
in less than 10 minutes. This is the only permanent, 
unbreakable Stereo mount that can be used in all 
standard 35mm Stereo viewers or projectors. Made 
of sturdy, heat resistant plastic. As an extra feature, 
you can have your name gold stamped on every slide. 


NEW — Holson Stereo Mounts are now available in 
lustrous White as well as the standard Black. 


You can increase your business and your profits. Write today for — 
¢ Complete FREE information about selling Stereo for weddings. 


aie. 
a kelexel 


Binders 
WFD) 
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e A FREE sample Holson Stereo Slide Binder. 
¢ FREE Holson catalogue of fine wedding and photographic albums. 


Holson Binders, Inc. 


Avenue, Brooklyn 11, N. Y. 


762 Wythe 


Holson products are distributed in Canada by — 
Anglophoto Ltd., 


167 St. Paul St. West, Montreal, P.Q. 
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Do you have the 


SOOM Professional iaylyyy' 


Prepared expressly for the professional 
photographer, the “Kodak Professional 
Handbook” is packed with information 
every working photographer can use. 
The handsome Mult-O Ring binder 
contains four professional Data Books, 
20 sample prints representing the types 
of paper surfaces of greatest interest to 
professionals, plus lighting arrange- 
ments employed to make the photo- 
graphs used for these prints. Three of 


the Data Books are new; the fourth is a 
revision. 


The four Data Books are: “Camera 
Technique for Professional Photog- 
raphers”’; ‘Negative Making for the 
Professional Photographer’; ‘Use, 
Maintenance, and Repair of Profes- 
sional Photographic Equipment’; “Pro- 
fessional Printing with Kodak Photo- 
graphic Papers.” 

The “Kodak Professional Hand- 
book” provides the answers to numer- 
ous questions pertinent to the profes- 
sional photographer and his work. Ask 
for it at your Kodak dealer’s—$4.00. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Kodak — 





t 


The Kodak Auto-Focus Enlarger, Model E. Comes complete 
with 72-inch Kodak Enlarging Ektanon Lens, f/4.5; Kodak 
Enlarging Easel 17x20; foot switch and cord; Diffusing 
Disk Holder, Aluminum Registering Negative Carrier, and 
No. 302 500-watt Photo Enlarger Lamp. Takes 5x7 and 
smaller negatives. Available accessories include Reducing 
Attachment, Diffusing Disks, Wet Film Holder, Color 
Adapter Kit, Margin Guides, etc. Price, $582.85. 


SAVE... by eliminating 


enlarging bottlenecks 


When you’re working on a big order of 
school pictures... or caught in a normal 
seasonal surge of business, print produc- 
tion can be a real bottleneck. 

The answer is the Kodak Auto-Focus 
Enlarger, Model E. 

This versatile enlarger helps you meet 
your promise dates, give better service 
... helps you produce prints faster and 
more conveniently. Focusing is completely 
automatic... and accurate. 

A smoothly functioning counterbalance 
makes it possible to raise or lower the 
head with minimum effort. A scale on the 
side of the upright indicates exact en- 
largements at any position...from 112 
to 4 diameters. 

Special baffling on the lamp house and 
ventilation stack makes the Auto-Focus 
Enlarger completely safe for handling 
highly light-sensitive materials such as are 
required in making color separations. 

Ask your Kodak dealer to give you a 
demonstration of the Kodak Auto-Focus 
Enlarger, Model E. Compare it feature by 
feature with your own enlarging needs. 


Price subject to change without notice. A 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





